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LAN. 


Yo, peep this! 
Readers air it out. 

Euphoric ink. 

The ink-filled Pen. 

Living, breathing portrait. 
Lone Star State tat convention. 


SoCal inked gal. 





44. Bengie Archilla 


Puerto Rican ink factory. 


50. Travis Porter 


Turnt up tattoos. 


98. Pep Williams 
Fresh and raw flicks. 


66. Wiz Khalifa 
Hip-hop’s King of Ink. 


76. Positive Image Tattoos 
Flipping the script. 


86. Louis Williams 
Tattooed b-baller. 


92. Timati 
Hip-hop’s black Russian. 


96. Prodigy 


Infamous ink. 


104. Kotton Mouth Kings 
Tatted free thinkers. 


110. Justin Walker 


Swesh tattoos. 


116. Rossi & Rocstarr 
Addicted 2 ink. 


121. Brooklyn Payne 


Limitless tattoos. 


126. Wilmarie Sena 
Tattooed knockout. 


132. Firehouse Chefs 
Cookin’ it up. 


142. Hell City 
Scorching hot tat party. 
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LED Light Tables 


Small: 5 x 11° 
arge: 12 x 17 
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Fox Menges lasting Stencils 
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World Wide Tattoo Supply: 15410 Stafford St, 
City of Industry, Los Angeles, California 91744 USA 





aah maaan, do we have a spicy issue for you! For 
Urban Ink’s 20th issue, we linked up with Wiz Khalifa 
for a tat-filled, hazy, high-end photo spread complete with 
some badass inked vixens, and even a “Black and Yellow” 
Lamborghini. We hooked up with The “King of Ink” on 
the East Coast leg of his tour to chat about his growing 
tattoo collection, his rise to the top of the charts, as well as the film 
pre ro e act. — Snoop D-O-double G—all while embracing the high life. 
— leaves you with a sudden case of the munchies, 
g into piece on Mobb Deep’s, Prodigy. After a three-and-a-- 
hal year sti 5 puo: > state pen, P is back—and stronger than ever. 
e recently rele: sed My Infamous Life: The Autobiography of 
pa ‚and has been in the studio day and night 
A ome blazing comeback joints. P took some time 
io sessions and book signing tour to 
| U in order to discuss his autobiography— 
which | pis erating ri fts th rough the hip-hop blogosphere. Also, 
n his cutting edge ¢ projects and self-defining ink. 
an, producer or an d Co ambia recording artist, Sean 
arrett, agreed to sli p us into hi s busy schedule for a photoshoot 
and sit dw int rv ew. V — > with “The Pen” at a studio 
out in Long s Isla nd | City, NY r Vm and a couple of lady 
iends were ge tting g real grown wn and sexy for the camera. 
ES ነ Je al so ran into p-hop group, Travis 
o er —wh —who ` were chillin’ out in a tattoo 
shop. where they showed off their 
tattoo collection and chopped 
it up about their new deal 
with Jive Records. 

And if that wasn’t 
enough for your ink 
slinging senses, we saved 
season six "Bad Girls 

Club” vixen, Wilmaire 
Sena—for the 12th 
round knockout. So, 
kick up your Air Force 
Ps, Js, Chucks, or 
Vans—and lose yourself 
in the ink. 
Plus, a whole lot 
more, like NBA baller 
Louis Williams, and 
always some of the 
hottest ink slingers to 
ever put it down and 
١ mark it up. 
Deuces, The Editors 
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<< | Symbol of Cultural Pride 


ilipino Tattoos: Ancient to Modern (Schiffer 

filipino tattoos Publishing Ltd.)—with forewords by master 
A ድ ጃጃ tattoo expert, Su’a Suluape Alaiva’a Petelo and tra- 
ditional tattooist, Keone Nunes—explores the deep 
meanings and importance of tattoos in 
the Filipino culture. Author, Lane 
Wilcken, introduces the public to the 
process and tools used, as well as the 
ancestral and spiritual aspects of tattoo markings in the 
Filipino culture. 

This is the first serious study of Filipino tattoos, and it 
considers early accounts from explorers and Spanish-speak- 
ing writers. The text presents Filipino cultural practices 
connected with ancestral and spiritual aspects of tattoo 
markings, and how they relate to the process and tools used to make the marks. 

Through the fascinating text, and over 200 images, including color photographs and design drawings—the deep mean- 
ings and importance of these markings becomes apparent. 

Filipino Tattoos sells for $39.99, and can be purchased through the publisher at www.schifferbooks.com or your local 
bookseller, as well as numerous online venues. 





EarPollution Headphones from iFrogz 
A Giant Leap for Music 


~ for a great way to add style to your music, without break- 
ing the bank? The EarPollution headphone line from iFrogz 
(www.iFrogz.com) offers a wide variety of on-ear headphones and | 
earbuds—including four options that can be completely customized! 
Prices for these stylish pieces range from as low as $14.99 up to 
$49.99. 
Customizable styles include Fallout and NervePipes on-ear styles as 
well as Flow and Ozone earbuds. One can select the colors of the 
' headband, the sidepiece, ear cushion and the speaker, so tunes are 
unique to the listener—even on the outside! iFrogz also offers stylish, pro- 
tective cases for the iPhone, iPad, and iPods. 

You can check out the entire EarPollution line at: ifrogz.com/category/275 
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Urban Recon Go Packs 


opular Urban wear 
line, Stussy’s, | ۱ 
“Buffalo Soldiers” 

capsule collection 

is inspired by the 

military design سس‎ 
ideals of utility, 호 
durability and 

form. Rob 

Abeyta, Jr.—Art 

Director for 

Stussy— | | 
approached Jim | ۱ 
Cragg—President 

of Special Operations 
Technologies—to adapt S.O. Tech's 
Mission Pack Series to form a center 
point of the Buffalo Soldiers line. 
What came from the unlikely union 
was the S.O. Tech / Stussy Urban 
Recon backpack. 

The detail of military design and 
foundational color palette tell the 
wearer they have pride and confi- 
dence in their gear, the same way a 
soldier has confidence in his S.O. 
Tech pack when deploying 

into combat. 

S.O. Tech has been designing and 
sewing tactical gear for American 
Special Operations units since 1997. 
The internal magazine chest rig and 
SOCOM Mission Go Bag are just 
two of S.O. Tech’s many patented 
innovations. Cragg—the driving 
force behind S.O. Tech-is also still 
serving as a Major in the US Army 
Reserve. Cragg spent most of his 
career in Special Operations units 
and used his tactical experience 
there to design mission-centric 
nylon load carriage systems. 

As part of its charity program— 
Veterans Industry Program for 
Employment Reintegration 
(V.I.P.E.R.)—the S.O. Tech / Stussy 
Urban Recon packs— were assem- 
bled by veterans from the West Los 
Angeles Veterans Administration 
Hospital. V.I.P.E.R. provides voca- 
tional rehabilitation and jobs to 
recovering veterans ranging from 
Iraq and Afghanistan through the 


Viet Nam era. 





These state of the 
art backpacks are 
2 available on the S.O. 
| Tech page (specop- 

' stech.com) for 125 
dollars, or you can 
visit the Stussy web- 
site (stussy.com) 
where they’re avail- 
able for 120 dollars. 
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Otis B. Arterberry, HI 
Grants A 
Dying Wish 


tis B. Arterberry, III a.k.a 
Blaglion—a previously featured 
artist in Urban Ink—encountered a 
very touching moment in his tattooing 
career, which he generously 
shared with us. 

“Two days before 
Christmas 2010, Jamie and 
Jodie Habuda came in to get 
worked on. They both wanted 
a cancer ribbon with a cross, 
because their mother— 
Madeline Carol Habuda—was 
dying of cancer. They wanted 
to get the tattoo for their mother, because it 
was one of the things on her “Bucket List,” 
but she became too sick to get it. 

While I was working on Jamie, she began 
to ery, and say how much this tattoo meant 
to them, and their mother. They were get- 
ting the tattoos because she couldn't, and 
they were going to the hospital right after 
to surprise her with them. 

The more Jamie spoke about the importance of the tattoo, the more I wished 
I was able to do something to help ease the pain. She said, ‘I wish there was a 
way for my mom to get this, too, so we can all share this moment, and she 
burst into tears. 

Then, it just came to me. I asked, ‘Do you think it would be okay if maybe I 
came to the hospital with you after we are done, and maybe I can draw the tat- 
too on her? This way she can have it also.’ Jamie just stared at me and said, 
‘You would do that?’ I said, ‘Sure, why not?’ She made a few calls to make sure 
it was okay, as I grabbed a couple of pens and we were on our way. 


0 
Ld 
و‎ 





When we got to the hospice floor of the hospital, we entered the room, [and] 
there were about 12 to 15 people in there. Jamie told her mom about what the 
girls had wanted to surprise her with, and Madeline looked at me and said, 
‘You came all the way up here to ‘tattoo’ me?” I said, ‘Yes, ma’am, and she just 
laughed. Madeline’s sister had some markers and they made a space for 
me to work. 

It was really quiet in the room; there were a few whispers and a little sob- 
bing and tears. Madeline cracked a few jokes at me and made me smile, which 
eased the tension that I think she knew I had. 

When I was finished, she hugged me. They took a few pictures and thanked 
me for coming. Her daughters and sister also thanked me, and told me how 
much it meant to them that I came. I told them, ‘No, thank you for allowing me 
to be a part of this.” And before I broke down in tears, I got the hell 
outta there. 

Madeline Carol Habuda passed away eight days later. The morning that she 
passed away, Jamie emailed me. She let me know of her mother’s passing, and 
thanked me again for giving her mother—and their family-something special. 
In my 12-year career, that was the most meaningful tattoo experience that I 
have ever had; and that is exactly why I do what I do. I use my god-given tal- 
ents to help ease someone’s pain. With the Habudas, I had the opportunity to 
share my gifts with others (or a version of it) to give something that wasn't 
thought to be possible. I just want to share what I know, and in the process 
maybe inspire someone else to do the same.” 

—- Otis B. Arterberry, MI a.k.a BLAQLION 
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Massachusetts Tattoo & Arts Festival 
New England Ink Party 


t went down on the weekend of March 18, 2011 at the 
Sturbridge Host Hotel and Convention Center in 
Sturbridge, MA. Slingers, collectors and vendors rejoiced 
under one roof for the Fifth Annual Massachusetts Tattoo 
& Art Festival. 

The Amazing Blazing, Tyler Fyre—who also entertained 
the crowd with his death-defying, gut-wrenching fire swal- 
lowing act—hosted the weekend’ event, as spectators 
were awed by the wild flaming stunts Tyler performed. 

Even though Tyler’s show was eye-catching, it did little 
to distract the guests from 
the exceptional ink being 
slung and shown off on 
the convention hall floor. 
Artists from shops all 
around attended the excit- 
ing event, including: 
Fantasy Ink Tattoo Studio, 
Horseshoe & Hand 
Grenades Tattoo, Khan, Sacred Sparrow, Zaza Ink, and 
many others. 

Lyle Tuttle hosted a seminar on tattoo machine mainte- 
nance and tuning, as well as a second seminar on how to 
design and build your very own tat machine. Also, awards 
were presented throughout the weekend on categories such 
as: “Best Traditional,” “Best ‘Large, ‘Medium, or ‘Small’ 
Black & Grey,” “Best Portrait,” and of course, “Tattoo of 
the Day.” [Photography by George Weinstein] 


PITBULLSHIRT.COM — Biker Fashion With A Cause 


ክ። not shocking that pitbulls catch a bad rap in the media—not to mention in 
society. Pitbull attacks make it through the news regularly, depicting the 
doe-eyed breed as a violent, savage, and virtually erratic animal—garnering 
them leaders in illegal, and horrendous dogfight rinks, which only fuels 
their unfortunate impression. Luckily, more and more organizations across 
the nation have manned up to not only bring out the lighter side of these 
pups, but also rescue the world’s most notorious “underdog.” 
Among these organizations is 
PITBULLSHIRT.COM—a branch of 
artist, Tommy Athanasiou’s, web 
page—TOMMYPOPART.COM— 
where his self-designed, “Unique 
biker-style pitbull-themed t- 
shirts,” help raise 
awareness of the 
plight of the 
naturally 
sweet-natured breed. 
Within the link, the message to spread the aware- 
n. 53 ness of adoption speaks loudly, including the website 
پت سوہ‎ Pe, :--ብጵ to donate ten percent of proceeds to a different pitbull 
5) 2 2፡ ዘ rescue group or educational organization. 

Athanasiou’s site not only bestows money to various rescue 
groups, but each month, the pitbull organization that is select- 
ed as their donation recipient, gains notable recognition on 
PITBULLSHIRT.COM. 

www.pitbullshirt.com 

















If you've got something you want us to feature on the pages of In A Flash, send it to: 
Urban Ink, 210 Route 4 East, Suite 211, Paramus, NJ 07652, Attention; Flash 
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‘Bere at Urban Ink, we receive tons of submissions. Some are from tat 
artists trying to get their work out to the world, while others are 
models wanting to show-off their god-given, ink dripped, beautiful bods. 

At times, there are even the wacky proposals that make us bang our 
heads on the table as we dissect each sentence. 
Out of all the entreaties, however, there’s one particular submission 
that we’ve never been able to feature just because we didn’t know how 
to present it to you—until now... 

Ladies and gents, Urban Ink presents Behind The Bricks. In this new 
section, we will showcase the wonderful art submitted from our homies 
who are unfortunately on lockdown, but whose passion for art cannot 


/ —— be contained. We hope you enjoy what you see, and trust that we will 
SN . F be back with more. 
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y" always have som beautiful ladies in-your 
-— | mags; who áre de up so lovely. The one fea- 
| [ኩር that stands out from issue 19 is the one on the 
* 1iRedRoseMafia. Besides awesome ink, the ladies 
*. had some killer makeup. Who did the hair and 
1 make up job for that photo shoot? I’m looking to 


ey 
. get into the business, and would really love to pick 
j the brain of the person who made the ladies look 
¿Jj ١ so pretty. 
Tara B. 
San Antonio, TX 


i) 
A 
4 Tara, 
١ 51. 20 2 I Wo 0 
¿Thank you for pic king up the issue! We appreciate 
۱۱ the hard work that is put into every shoot, and 
thank everyone who participates in the shoots. 
The talented person who worked on hair and 
makeup for the RRM shoot is Vintage Hair Dresser, 
| Ruby Woo. You can find her on Facebook 
(Facebook.com/ruby.w0013), and her email is: rubywoo@live.com. 


et me just say that I was in awe when reading Tami Roman’ interview [UY 










#19]. She sounded nothing like the person we all saw on television. I have 
something against reality tv, as the shows always seem to portray people ina 
negative light. Even the nicest person can have a bad day, and it seems like 


connected in a way with Tami. She’s been through a lot, so I always kind of 


the cameramen happen to be ready to go for those exact moments. I felt & ኝ 
understood her actions, but at the same time, I prayed that she really wasn't 


| e 
as crazy as she was on camera. Thanks for clearing that up, Urban Ink! ce 
Tasha J. 
Camden, NJ 


Tasha, 0 | 
Reality tv shows do put a spin on things, but we can’t get enough of them. | 
We also noticed the difference between 
Tami on television and Tami in real 
person from the day we met for the 
photo shoot. She was truly a nice and delightful person 
to work with. We’d be lying if we didn’t say we expected her to pop at any 
minute, but she didn’t. It was all smiles and laughs all throughout the process. 


hat piece on Jim Jones’s back is f*ckin' sick! Mario Barth is doing his 
thing on that tattoo, and I love all of the details and the impression it 
0 leaves with the angels guarding heaven’s gates. I can only imagine how hot 
| Ps its going to look when he finally adds color to it. Props on the photos, too! 
52- The sexy (በፀ ቪርብ ladies complemented Jim’ ink collection. Good sh*t, 
F 
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Urban Ink! 
ር Bobby D. 
z I Philadelphia, PA 
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* * Bobby, l 
Mario Barth is definitely doing a great job on Jim’s back piece; and up close, the piece looks even 
better. Most of Jim’s tattoos are a conversation starter, which is why we had to bring him on for a sec- 
ond time in UI. We can't wait to see what the final product looks like either. Maybe we'll have him on 
for a third go ‘round when Mario’s done with him. 


irst off, big ups to Urban Ink! Thanks for bringing the world a magazine filled with beautiful art by, and 
for our people—the people of “flavor.” Pve always loved the mag, but to be real, nowadays, I feel as 
though you don’t focus as hard on the art and talent like you used to. Pm very impressed by the mag, but can 
[you] start having the artist show, and describe their actual work more? Inform us on things like: “What makes 
a tat pop out on darker skin?” “Can color go on dark skin?” You know, a more close-up of the art. School us, ! 
don't lose us! 
Kente A. 
Pollock, LA 


Li 


Kente, 

We truly appreciate your letter. When we set off to bring the Urban community a tattoo magazine they can 

relate to, our mission was to answer all of the questions you posed. After numerous issues our readership 

expanded, which slightly shifted our attention to other facets of the Urban tattoo culture. At this point, we felt 

that answering the same questions issue after issue was a moot point. Although, we feel that we are still educat- 
"ing our readers on other parts of the culture, letters such as yours do remind us that we should revisit the good 

ol days more often. We're glad we haven't lost you, and guarantee we will 


do our best so that we don't lose you. Thank you! 


n issue 18, you featured a tat artist by name of Booda Monk from the 
DMV area. He seems like a really cool dude. I thought about reach- 
ing out to him to go and get some work done, but vou know how it is, 1 
kept saying I would do it tomorrow or the day after. I never got to it, 
and now I have no idea where my copy of the magazine is. Would you 
guys be able to help me out? Thanks! And keep up the good work on 

the magazine, You're slayin’ ‘em all! 
Charlie C. 
Washington D.C. 


Charlie, 

We know how it is. Trust us, we've all had 

our battles with procrastination. Although we don't have an email for Booda, 

we can give you his address and phone number again. You can find Mr. Monk at: 
Booda Monk Hip Hop Tattoos, 132 W. 25th Street, Baltimore, MD 21218, (410) 889- 
1129 or at (443) 801-3377. Good luck with your tat, and thank you for reading! 


o, you guys featured some nasty tattooists in that last issue [UI #19]. You had 
Jose Perez, Mario Johnston, Inkestry and Lady Redz. All of them had some 
crazy hot pieces to show-off. I see that Pm going to have to plan a cross-country 
tour, and visit some of these shops. I don't think there was a tattoo that I didn't 
like from these artists. Urban Ink reigns by having the nicest tattoo artists in their 
magazine. I love your magazine! 
Tony S. 
North Bergen, NJ 


Tony, 

Thanks for the props! We thrive on finding the sickest 
slingers in the world. It's not an easy task, as tattooing is 
becoming more and more popular as the years pass; and 
more and more slingers keep springing up from every 
part of the world. However, it's our job, and we love it! 
Every time we come across a Jose Perez, or a Mario 


y" Urban Ink Letters Johnston, we feel that we've served our purpose by 
: 210 Route 4 East Suite 211 bringing our readers the illest urban tattoo artists out 
ers Paramus, NJ 07652 there; and when we receive compliments like yours, we're 3 


sure that we’ve done our job well. Thanks, Tony! 
E r በጽዋ 
የ ۲ 


۲ 
De ላ 1 ` 


* 7 URBANNNK 13 


A © a 


Y 








Large 
+ . Scale Ink 


Article by Jen Gomez 
























: 
۱ ۶ 1995, Puerto Rican born 
artist, Tito Garcia, first started 
to tattoo at 21 in his native land, 
before migrating to the United 
States to better develop his 
skills and study more about the 
tattoo art form. 

Three years later, when tat- 
tooing became legal in New 
York City, Garcia made his move 
to the Big Apple, working in a 
plethora of shops around the 
city, as well as becoming a 
vagabond ink slinger in both 
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New Jersey and Miami. 

Early in his career, Tito was 
approached by “Miami Ink’s,” 
Ami James to become part of 
his expanding shop, and when 
Garcia took him up on his 
offer, he never looked back— 
further cementing his pride in 
becoming an artist. “I really 
began to learn and obtain 
knowledge of the Japanese 
style through Ami James, [and] 
because of him, I learned the 
foundations of layout, flow, 
design, and folklore mean- 
ings,” Garcia recalls. 

Not only did James mold 
Garcia into a well-respected 
ink slinger, while his stint in 
New York City, Tito was initial- 
ly taught by New York City 
artists, Marco Serio and Kiku, 
before sowing his creative oats 
with South Beach Tattoo’s 
Federico Ferroni in Miami. 
Garcia still managed to find 
different skills that helped 
shape his newfound career, 
even from artists from the 
north and south. “Kiku and 
Federico helped me develop 
my technical skills as a tattoo 
artist,” he states. 

With encouragement from 
his peers, and his brewing 
self-confidence, Garcia decid- 
ed to venture off on his own, 
opening up his own shop in 
the summer of 2009— 
Euphoria Ink Tattoo Studio 
and Body Piercing in Roselle, 
New Jersey. For the past two 
years, the studio has been an 
incredible local success, which 
is accredited to Garcia’s solid 
group of tattooists—Sean Foy 
and Ted Wallen— whose intri- 
cate flash pieces help build 
Euphoria’s vastly growing 
clientele, while still benefitting 
from Garcia’s knowledge and 
expertise of the inked 
art form. 
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Although Garcia's decade-long in 
the ink industry has woven a tapes- 
try of experience, he admits he 
enjoys a challenge, preferring to ink 
large scale, colored, Japanese 
imagery. “Preparation is the tough- 
est, and most important part of tat- 
tooing [a large scale piece]. When I 
sit down with a client looking for 
large scale work, I like to get an 
idea of all the elements they'd like 
to incorporate into the piece while 
considering the design,” he says. 
Garcia means it when he says he 
looks at all the facets of a delicate 
piece, as his longest large-scale tat 
work extended to about nine ses- 
sions to complete. 

While some tattooists would just 
tattoo anything their clients request- 
ed without thinking it over twice, 
Tito admits that he offers sugges- 
tions in order to give the customers 
a piece they'll be proud of donning 
for the rest of their lives. *If I don't 
think an idea of theirs is ideal, PII 
let them know, and work on an 
alternative,” he says. 

When asked about colors muting 
on darker skin tones, Garcia sug- 
gests the black and grey route. 
“Aside from color pigments being 
muted, they become muddy. A black 
and grey approach is much more 
flattering to the skin tone in 
my opinion.” 

Tito Garcia’s time from an ama- 
teur New York artist to working with 
South Beach’s big leagues and 
becoming a business owner himself, 
only proved one thing: For this 
impressive ink slinger, life sure 
is euphoric. % 


584-A Raritan Road 
Roselle, NJ 07203 
908-925-4330 
euphoriaink.com 
tattoosbytito.com 
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Photography by Dan Howell 
Article by Ben Westhoff 
Hair and makeup by Crystal Paige (crystalpaigebeauty.com) 
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 _ በባ own, Sean Garrett is best known as a Songwriter and producer, responsible for hits like Ushers, 
¿Yeah!,” Beyoncé’s, “Diva,” Nicki Minaj’s, “Massive Attack,” Jay-Z’s, “Dig A Hole,” among others. Yet, in 
recent years, Garrett has begun to break out as an artist himself, and this summer, he’s scheduled to release 
his second solo album, Courtesy Of. His single, “Feel Love” - featuring J. Cole - is making noise, and with a 
nickname of the “The Pen” given by Jay-Z—Garrétt spoke with Urban Ink about the spoils of wealth, his 
favorite artists to workgyith, and what gets under his skin. 
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URBAN INK: Around the time “Yeah!” — 
came out, you said you weren’t caught ۱ 
up in the hype of trying to be a super- ረሚም 


star, Is it fair to say that your perspec- 
tive has changed? 

Sean Garrett: Being an artist is what's in مهس‎ 
my blood. Working in the studio, produc- 
ing records, performing on stage, going — 
city-to-city, putting together great albums, 

and performing them are all things I love 

to do. [Pauses] I guess maybe I am on my 

superstar sh*t now [Laughs]. 

What is your goal on your next album? | 

I want to give the fans an album with eight 
smash records on it, so they feel like, 
‘Damn, I got my money’s worth,’ or, ‘I 
learned something.’ I think the true 
essence of being a great artist is being able 
to evolve and grow. The same way I look 
back now at Bobby Brown’s Don’t Be 

Cruel, or Usher's Confessions, and say, 
‘Those were some of my favorite 

R&B albums.’ 

You’ve got new projects coming up 

with Beyoncé, John Legend, and even 
Justin Bieber. How do you get into the 
headspace of a 17-year-old megastar 
teen? 

Keeping it all the way real with him. Just 
because you're winning, and you're all over 
the place, you've still got to keep it realistic 
to the fans you dealing with. You have to 
cater to the fans-at all costs. Artists fall off 
because they don't do that, but if you do, 
they'll support you for life. 

You’ve said Beyonce is your favorite 
artist to work with. 

How come? 

She’s one of the hardest working 

artists Pve ever worked with in my 

life. She was very helpful in getting 

me my new deal at Columbia as an 
artist. She’s always been very won- 
derful to me— [she's also been] the 

same person since day one. 

You've been a part of so many hit 
songs over the years. Have you 

made any indulgent purchases 
recently? 

Last year, I bought myself that new 
Ferrari 458—all white—white interi- 

or and white outside. I got the first 
Ferrari 458 made in America. God 

is good. 

After *Yeah!"— which was the 
number two song in the entire *00s 
decade—what are some of your 

other most lucrative songs? 

A lot of the Beyoncé records did really 
well. The great thing about her is that 
she does so many copies of the record - 
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an international album, a remix album, a greatest hits album. You wind up getting 
that one record on four albums. It starts to really add up. 

Who does your tattoo work? j 
I have a couple of artists, but there’s one guy 1 
Randy] who did the majority of my work, my [ 
The ink you have on your shoulders is prett 
your muscles? ۱ ( J 
Yeah, [it shows] what's under your skin, y nusc 
muscles. Pd never seen that before. It Mus T 
What other work do you have? 
I also have a portrait of my mom on my left chest. On my | 
[stomach], I have a portrait of my son, Chris. On M left : f 


Atlanta named Randy [Tattoos by 
traits and all of that. 
izing. Is it, like, outlines of 












I just have a tat of my headphones and microphone, 
| The Last Breath.’ I put that on me in 2003. On my neck, I 
1 ፤ ው have a pen with ink coming out of it. hi | 

4 





And then, on your forearm sleeve, you’ve got writi 
some sort. What is it, specifically? ~ 
It’s a letter to my mom, Rita. I lost her eight years ago. She's the one that helped me N d 
through everything in [my life], who taught me to handle the stuff I go through day in 
and day out. It's a letter that I wrote thanking her, and telling her how much I 
appreciate her. + 


































0 1۲ 
A 


lus DMA 
Photography 


by Bryan Mack Butler 
Article by Bruce Terry 


gu Carr is a living, breathing 

portrait whose images express her 
spiritual connection with both nature 
and art. Her tattoos are genuine sto- 
ries that continually evolve as she 
experiences life, as they eclectically 
illustrate someone who is filled with 
adventure, giving insight into a per- 
sonality that overflows with her pas- 
sion and conviction. 

An artist with exceptional talents 
and character, Carr rejects conformi- 
ty while championing the innocent 
and vulnerable. Her exquisite body is 
a canvass of her experiences, which 
encompasses her creative traits as an 
actress, dancer, model, singer/song- 
writer, and designer. 

The tree on her back symbolizes 
her relationship with Mother Nature, 
and the intense passion and sexuality 
within her. The tribal encircling her 
tiny waist reveals flowers and butter- 
flies symbolizing her femininity, deli- 
cacy, and sweet sensuality, while the 
dragon spiraling her well-toned leg 

reflects her power, ferocity, and 
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fearless courage. This is the spirit of a fighter! 

The owl is her self-professed sacred bird: 
Mysterious, beautiful, wise, and unique. It lives at 
night—just like Jacquel—separating itself from all 
other birds that tremble at its sight. On her inner 
forearm is a treble clef, microphone and several 
music notes, which is a stylized collage sym- 
bolizing her love of music as a writer, singer, 
and outstanding performer. 

Lastly, if there is a question of her 
power, mystery and love of sex—just look 
at her Scorpio ink marked on her outer 
forearm, which she claims makes her 
the envy of many. Watch out for this 
hissing hottie, because this Renaissance 
woman is sure to bite—and you just 
might like it. 4 
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۲ ۰ ' the climate in Texas in the summer wasn't already 
ot enough to melt the ink right off one's skin, the 
first Texas Showdown Tattoo and Music Fest swept into the 
city of El Paso last July, bringing the temperature in the 
Lone Star State way. above the white hot mark. The con- 
vention was housed in the El Paso County Coliseum, and 
while the saying, “Things are always bigger in Texas,” 
which most times holds true—the old adage did not apply 
to this event; but this time, it was a good thing. 

Although the huge venue offered the impression that 
this was going to be a very large and impersonal conven- 
tion, the vibe at the El Paso joint was extremely intimate 
and.collector friendly. 

The intimate setting proved to be beneficial while 
approaching artists like Roman of Artistic Element in 
Yucaipa, California. The unhurried atmosphere of the 
event allowed artists such as Roman to bring the more per- 
sonal aura that surrounds his shop to his interaction with 
attendees rather than the unavoidable big business type 
experience that so often goes along with the: “More the 
merrier” exposure of the bigger shows. 

Though the intimate element of the festival added 
dimension to the show’s personality, none of this is to say 
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that The Showdown didn’t kill when 
it came to attendance, or providing 
more than enough bang for your 
buck in the way of artists, merch 
booths, and entertainment. A strong 
and steady flow of hardcore collec- 
tors and novices infiltrated the festi- 
val floor at a steady pace. 

This showing of support left no 
doubt to organizers and attendees 
alike that The Texas Showdown was 
embraced by the locals, as well as a 
strong showing of national and 
international visitors and slingers. 
One of the more prominent, and 
well-received tatted styles was the 
Mexican ink influence, which was 
evident throughout the show. It’s no 
secret that the Mexi-tat style has 
never been riding higher in the U.S. 
as it is in the present—and there 
was no shortage of intricate sugar 
skull designs and other Dia de los 
Muertos-related tattoos on display— 
or being freshly inked to the skin 
of attendees. 

Outside of the tattooists, others 
manning booths and putting on 
unforgettable exhibitions, ranged 
from gorgeous ladies enticing visi- 
tors to try their luck. at winning a 
custom motorcycle, roster members 
of the Extreme Midget Wrestling 
brand; and a suspension.perform- 
ance that was merely jaw dropping. 

While live music played a deep 
part at the convention, the focus 
still remained on the tattoos, leaving 
the heavy background noise as a 
spice to the show, but not the main 
ingredient. The Texas Showdown 
Convention—much like other 
combo fests like Ink&Iron and 
MusInk—provided all of the tattoo 
content and activities that attendees 
could handle. In fact, the music ele- 
ment of the show enhanced the 
inked multicultural experience that 
served as a strong element of The 
Showdown, and one of the reasons 
that the event will remain on many 
convention calendar “must see” lists 
for years to come. 

The Texas Showdown Convention 
returns to the El Paso County 
Coliseum for round two this July 1- 
3. Visit: myspace.com/texastat- 
tooshowdown/ for all the 411. ሩ 
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Photography by Ama Lea 
Article by Jen Gomez 


H^": from the sunny side of California in Long Beach, Lyla Dee emerges in a creative canon 
as a proudly tatted artist, model and actress, making this quirky SoCal gal a true show biz triple 
threat. Luckily, Urban Ink caught up with her as she shed her skin, while sharing the themes behind 
her pieces, including: Positive affirmations, her passion for music, the great losses of loser ex- 
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boyfriends, and the one tattoo she regrets. 








URBAN INK: Which is more exciting for you, per- 
forming in movies, music videos or print modeling? 
Lyla Dee: I have fun with everything I do, and I like to 


make it a fun experience for whomever I work with as well. 


If I would have to pick, I would say performing in movies; 
only because it’s fairly new to me since I’ve done music 


most of my life. It’s more challenging, but super-fun to play 


a different role. 

When you got your: “I rather lose a love than love a 
loser” tat, did you have any particular “loser” 

in mind? 

Loser or losers? | Laughs] I think I’ve had my fair share of 
douchebags in the past, and one day, I just got fed up. I 


42 URBAN INK 7 


4 ۳ F4 





wanted to get something that would remind me everyday 
about what Pm worth. I got that piece done at Hart and 
Huntington Tattoo in Hawaii by James. 

What other artists have worked on you? 

[ am very picky about who I work with, and I find myself 
going to the same people. A good friend of mine—Horny 
Mike—started the music piece on my arm. That piece has 
always been the icebreaker for many who start to conver- 
sate with me. Phil, from Sick Dogs finished the shading, 
and many, many more pieces on my body. 

What inspired you to get the lettering that you have 
on your left forearm? 

[15 a simple, but powerful quote. Basically, throughout the 


- 


ኻ 





struggle, [between] cruel people I meet and [every] hard- 
ship in my life, I simply just think: ‘Here and now, life 
and love.” 

Music is also a big theme in your ink. Can you talk 
about your music? 

Music has always been my passion. It’s where I excel, and 
can just be me. There’s no right or wrong in music, just 
dream, believe, and create. My whole family does music, 
and I want to follow in my mother’s footsteps. It’s a hard 
industry to break into, and I met so many bad people along 
the way, but I will never quit. I don’t care if I never get a 
deal, as long as I'm still performing and creating, I can 
die happy. 

What is the story—and significance—of the piece on 
the right side of your back? 


Everyone is allowed one f*cked up tattoo, and that is my 





f*cked up tattoo [Laughs]. It was my first tattoo, and I got 


it on my 18th birthday. I went in with a whole different 
design, and came out with a cocked-eyed fairy with big 
boobs standing on top of the lettering, ‘Foolish.’ And that's 
exactly what I was at that time. 

Would you say that you are more likely to get a tat- 
too because the piece has a deep meaning to you, or 
because of how beautiful the design will look on 
your skin? 

Most definitely, the reason is the deep meaning and place- 
ment. That’s everything to me—except for my f*cked up 
and 





tattoo, which doesn’t count. Every piece has a story 
placement is everything. 

Where are the best places to find you online? 
You can find me on: facebook.com/lyladee or lyladeemu- 
sic.com—which is coming soon! «e 
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orn and raised in Bayamón, 
Puerto Rico, Benjamin Archilla, 
known best as Bengie, was bit with 
the artistic bug at an early age. As 
he grew older, Bengie found his 
niche with drawing, however, not 
once throughout his teen years did 
he ever think about tattooing as a 
possibility. It wasn’t until the age of 
18 when Bengie was introduced to a 
tattoo gun. After experimenting on 
his close friends for a few years, the 
novice tattooist landed a gig 
needling ink on skin at Cuttin’ Edge 
Tattoo in Bayamón—where he 
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worked for six years mastering his 
craft. Today, Bengie’s a dedicated, 
award-winning tattoo artist with his 
own shop, Ink Factory—located in 
Vega Alta, PR on the island’s north- 
ern coast. 


URBAN INK: Can you tell us about 
your first experience with the tat- 
too gun, and how you were intro- 
duced to tattooing? 

Bengie Archilla: I bought my first 
machine as a hobby—out of pure 
curiosity. I started tattooing friends, 
and I liked it so much that I started 
to get better equipment, and taking 
it more seriously. I began learning 
new techniques and observing works 
of other artists that were on top of 
the tattoo industry. 

Once you were introduced to tat- 
tooing, how did you realize that 
tattooing was the career for you? 
While my friends concentrated on 
college, I was concentrated on tat- 
tooing, and I couldn’t see myself 
doing anything other than tattooing. 
How did the job at Cuttin’Edge 
come about? 

The owner of Cuttin’ Edge saw my 
work from some people I tattooed 
and liked my work, and offered me a 
spot in the shop. 

Did you have to start as an 
apprentice at Cuttin’Edge, or did 
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you start tattooing as soon as 
you were hired? 

I started tattooing from the start— 
doing small tattoos and helping to 
do little jobs around the shop. 
Being that Ink Factory is located 
in a dream vacation spot, do you 
get a lot of tourists coming into 
your shop? 

Yes, I get tourists in the shop, but 
the most of my clients are locals. 
A person with your talent must 
stay booked up all year ‘round. 
How long is the wait to get tat- 
tooed by you? 

I work hard, enjoying what I do, 
trying not to make my clients wait 
a long time for their appointments. 
What would you say is your 
busiest season of the year? 

The whole year is very busy, but 
summer is my busiest season. 
Skilled tattooists seem to be 
springing from all over the 
world. How do you keep up in 
the competition? 

Always learning new techniques, 
never settling with the work that 
I’ve already done. 

From the look of your work, it’s 
evident that you’re really into 
realism and portraits. Do you 
practice any other styles? 

Yes, Tve worked Japanese, black 
and grey and full color. I really 
worked everything, but realism 
and portrait is what really cap- 
tured my attention. 

What are some of the awards 
youve won at the tattoo conven- 
tions you’ve attended? 

I have won ‘Best Portrait,’ Best 
Realism, “Tattoo of the Day, Best 
Black and Grey’ and ‘Full Arm.’ 
Have you ever participated in 
conventions outside of 

Puerto Rico? 

I was more concentrated on my 
art—not in competing—but this 
year I have plans of going outside 
of Puerto Rico to show my art to 
the world. 4 


Ink Factory 
Carr. #2 Km. 28.2 Int. 694, 
Barrio Espinosa 
Vega Baja, Puerto Rico 
Vega Alta, United States, 00692 
(787) 883-1133 
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۶ only about two years, the hip-hop trio, Travis Porter, has gone from virtual-unknowns—to one 
of the fastest-rising groups in the genre. Featuring stepbrothers, Donquez “Quez” Woods and 
Lakeem “Ali” Mattox, in addition to their longtime friend, Harold “Strap” Duncan”—all 20-years- 
old—the act built an underground following through tracks like their collaboration with Roscoe 
Dash, “Turnt Up.” In late 2010, they signed with Jive Records, with fans waiting with bate? 
breath for the release of their album; which, as of press time, has Heen untitled. Urban Ink spoke 
with them about how to stay humorous in a serious scene, the importance of having a label, and 
how to cope with the band’s ever-evolving personalities. 
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URBAN INK: What are the biggest 
differences in the group members’ 
individual personalities? 

Strap: I'm more chill and relaxed. I put on 
a good show, but I'm more low key. Quez 
is a funny dude, and Ali is f*cking wild. 
All of us are so different. 

How did you guys meet? 

Strap: Me and Quez met in sixth grade at 
Miller Grove Middle School [in Decatur, 
Georgia], and I met Ali through Quez. 
How would you describe your 
upcoming album? 

Strap: It’s gonna be crazy. It’s been a long 
time coming, so, I think there’s gonna be a 
lot more growth—showing people it’s not 
a mixtape. A lot of new producers—big 
time producers—and maybe a couple fea- 
tures. The official release date is August 
ond We don't have an official title yet. 
Your videos like: “Make It Rain” 
and “Bring It Back” are really 
funny. Is being humorous impor- 
tant to you as a group? 

Strap: You can’t be too humorous, but you 
can't be serious all the time. Everyone 
wants to have fun. If you throw a little 
funny part in, why not? It's about putting 
on a show—it's about entertainment. 
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What do you feel was the main turning point for your group? 
Strap: The turning point was about three years ago, when Quez got shot. We all real- 
ized that the [foolishness] wasn't worth it. We was too young, and too talented. All 
three of us just got on the same page. 

How will being signed to Jive help you? 

Strap: Jive will help us take it worldwide. We need that international look—that bigger 
look. Hopefully, as long as we do our part—they'll do their part—and Travis Porter will 
be a household name. 

Are you content to be known for party music, or do you want to be 
known for more than that? 





Strap: We might be known for party music through our biggest songs, but if you look 
back to our mixtapes, we've made all types of music over the years. 

Who does your tattoo work? 

Strap: I got an artist in High Point, North Carolina. I don't know his name. I've also 
got a dude in Miami, and two dudes in Atlanta I let touch up my stuff. I'm looking for 
a new tattoo artist. I let the dude in Miami do Tupac on my back, but I want real 
detailed portraits, so I am looking for a new guy. 








You’ve got a big cross on your 
chest, and a million other things. 
What inspires you to get tattoos? 
Strap: Life inspires me to get them. The 
stuff I go through—the good and the bad 
times. I’ve got, ‘Proud To Be A Problem’ 
on my arm. A couple of spots I ain't fin- 
ished touching up yet. I used to like art- 
work when I was smaller. I used to draw a 
lot. I would draw my Jordans—my Air 
Force Ones. I would take them off, set 
them on my desk and draw them, and get 
in trouble [Laughs]. My favorite tattoo is 
the stamp for our record label— Porter 
House 一 on my back. All three of us have 
that one. Ali got it on his arm, and Quez 
got in on his chest. 

Ali and. Quez, tell us about 

your tats. 

Ali: My tattoos are symbols of my life. 
Everything I go through, people can see 
on my body. We can't always tell our 
entire story in person, so this gives the 
fans something to look at. 

Quez: They're art. They're a combination 
of family, my thoughts, and things that 
inspire me. If it has permeated me, it 
means something to me. So, all of them 
serve a purpose, and I’m living each pur- 
pose daily. ቀ 
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7 Shady Records recording artist, Ca$his. 
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Us easy to spot Los 
Angeles based photo 
terbug never realized 1 
day—while Williams 
photographer after a 
blossomed from eye-ca 
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intricate and delicate — he can find. 
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Los Angeles 
Photographer/3rd 
Generation Dog Town 
Pro Skater 
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s ME OM Pep Williams's fresh, raw and gritty work. For 14 years, the Los 
graced erous publications with his stellar lens work. The model turned shut- 


pture images as well as he does. That is, until one fateful 


to model at a fashion show—he had to save the day and step in as a 
erson pulled 8 no-show. Now, over a decade later, Williams's career has 
ng images of his tattooed homies and models hard at work—capturing the most 
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URBAN INK: When did you first become 
interested in photography? hA 7 
Pep Williams: 1 first became interested in = ~~ Sponto 
photography in 1997. I was never really 
serious about photography. I was modeling 
in a fashion show one day, and the designer 
of the show was freaking out because the 
photographer he hired to shoot his line 
was double booked, and couldn’t make the 
shoot. I found out the job paid 6,000 dol- 
lars, so I said, Pm a photographer.’ I had 
never even owned a camera before, but I 
figured it couldn’t be that hard. I hired an 


assistant, and we knocked it out. On most 
large shoots your photo assistant does 90 
percent of the work anyway: 6,000 [dollars] 


later, ۶ hooked. 
Was there someone 
inspired you to pick up the camera? 
Being a pro skateboarder as a kid, we were 
shot a lot by different photographers. But, 
as a kid back in the mid ‘80s, Cesario 
‘BLOCK’ Montano, Chuck Katz, and Josh 
‘Bagel’ Klassman were my favorite photog- 
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| Placaso tatting UP Huero in 
| Los Angeles on Skid Row. 
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raphers. Their images were in all of the skateboard maga- 
zines at the time. 

Did you attend school, or participate in some sort of 
training for photography? 

[1] never attended school for photography. 1 just went with 
the flow, and actually learned by shooting for large clients. 
What inspired you to take photography to a more pro- 
fessional level? 

I just enjoy shooting. It can be for a huge client oF homie— 
I just enjoy it. 

Which would you say ۶ your first major photogre- 
phy project? What did you have to do to execute the 
pro ject? 

My first major job was actually my first shoot. I didn't even 
own a camera. 1 just saw an opportunity and jumped in. It 
was for IZOD—a part of Lacoste. 

What are some other major projects you have been 
involved in? 

Over the years, ve pretty much shot [for] every skate- 
boarding magazine, men’s lifestyle, mountain bike maga- 
zines, action sports magazines, and a ton of fashion stuff. 
Youve also delved into photographing tattooed individ- 
uals. What is it that attracted you to this 

subject matter? 

1 just decided to shoot what I wanted, and started with my 
friends. About 95 percent of the people on my site are My 
friends. I got tired of looking at my work in magazines, and 
it just looked like everyone else['s]. You tend to shoot what 
the client wants and they usually all copy each other, 50 
everyone's work looks the same. So, I just decided to shoot 
what I wanted. 






You seem to have a knack for capturing the intricate 
details on tattoos. What's your trick when doing this? 
Is it something that deals with the lighting? Or. do you 
oil your subjects up to make their tats pop? 

I just shoot +t the way it is. No makeup or anything. I never 
touch-up my pics. Į just lighten it or darken it. To me, the 
minute you remove something from the image, it takes 
away the truth of the image: Even if no one knows you 
used Photoshop, you still know you did inside. I just like it 
pure—scabs, seratches and dirt. 

What tips do you have for up-and-coming photogra- 
phers who are trying to get into the competitive 


field of photography? 


The tip I would give is [that] you have to eat, so sometimes 
you have to shoot something you really aren’t into. The 
trick is not to let it take over your style, or your soul. Do 
what the client wants, but don’t get lost in their world. 
Are you involved, or plan to involve yourself in any 
other forms of media—like movies, or video 
production, perhaps? 

I have been messing around with directing. Me and my 
bro, Ras Kass, have been talking about a few video con- 
cepts, and [I’m] also talking to a few other artists as well. 
Your bio describes your photography as the “Freshest 
kind of raw.” Can you elaborate on this? 

Chloe Gallagher came up with the term over at the Curbs 
and Stoops blog. My work is exactly as you see it—raw. No 
altering at all. And the content 1 choose to shoot 1 tend to 
keep the same style from shooting a big celeb like Soulja 
Boy to shooting a tree. I just keep it Fresh and raw. * 


URBAN INK 65 






7 4 
4 XV) ھ‎ ۳ 





٢‏ د 


e 





mo 





! 
im ۰۰۰۳۴ 


y! 












Photographer: Howard 19 


Article by Emmanuel Urena 
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URBAN INK: Was your first tat- 
too an impulse buy, or did you 
take some ti 


to think it 
m through ca y before 
- getting it? 


Nikki Sweets: My سو‎ first tatt 
was an — I was 14, A 












you E: | new had 
one, so I 

56 1 se late, and got 
mysel 30-do [Laughs] 
What does your b art say 
about you? 


To me, my body art says a lot about 
me. It speaks [about] my personali- 
N N ty before you ever see my personal- 
ity. You'll find out the deeper per- 
son in me by just asking about 

my tattoos. 

Which of your tattoos is your 
most meaningful and why? 

My most meaningful tattoo is the 
one under my arm that says, ‘You 
said you didn’t want to see me get 
hurt so does that mean you vise 
your eyes when I cry.’ I got this 
because of the type of relationships 
[ve been through with family and 
friends. It almost heals me when I 
remember that it’s there. It’s like a 
bandage from my hard times. 

Who are your go-to 

tattoo artists? 

My main artist is Eric in 
Indianapolis. He works at Steel Rod 
Tattoo on the west side of Indy. His 
contact is 3 17-414-2623. There's 
also another artist I go to back in 
Indy, and his name is Nitty. If 
you’re in Atlanta, hit up CP. He 
has also done one of my tats. 
Do you have any future proj- 
ects you’d like our readers to 
know about? 

My future projects are just get- 
ting more tats and working on 
this amazing career that I 

have now. Pm in the process 

of getting a website, but 

you can always reach me 

on Twitter 

lat]: @Mz nikkisweets. 






URBAN INK: Was your first 
tattoo an impulse bu y. or 
did you take some time to 
think it through carefully 


Mad getting it? 
Jasmine Bro 

was the start 
my lower stomach. I i 


ally 15, and used my sisters 
ID. [Laughs] I didn't give it 
much thought, but as I got 
older, I added on to it. 
What does your body art 
say about you? 

Well, the funny thing is, with 
clothes [on] you wouldn't even 
think that I had 13 tattoos! 
People are usually surprised 
when they see one that’s visi- 
ble, and they ask how many I 
have, and I tell them, ‘13! 
[Laughs] So, Pd say they're 
silent, but deadly! 

Which of your tattoos is 
your most meaningful 

and why? 

On my shoulder, I have, 
“Action Conquers Fear,’ and 
that pretty much speaks for 
itself. You can’t conquer your 
fear without action. 

Who are your go-to 

tattoo artists? 

Gino [305-624-3333] and 
Darren [786-444-7756] at 
Illustrated Ink: 17627 NW 
27th Avenue Miami Gardens 
Florida, 33056. 

Do you have any future 
projects youd like our read- 
ers to know about? 

Yes, actually I do, but Pm 
going to wait until I’m rich to 


get really tatted. [Laughs] 






Twitter: @jazzygogetit 4 


URBAN INK: You’re evidently one of most tattooed rap- 
pers in the game, How much of your body is tattooed at 
this point? 

Wiz Khalifa: Pd say more than 60 percent. 

Do you consider yourself “top dawg” in the game as 
far as tattoos go? 

There are a couple of other guys out there with tattoos, but 
I consider myself the ‘King of Ink.’ I don't only have a 
bunch of tattoos, but you know a lot of people tell me how 
decent my artwork is. I put a lot of time into it, and every- 
thing really goes together. 

Who would you say has a chance to go for your ink 
crown? Who do you see as comp, as far as tattoos go? 
You know, I don't see it as a competition. I admire a lot of 
different people’s artwork, but for me, just like a lot of peo- 
ple; I think a lot of people are identified by their tattoos. 
How much time do you take in between tattoos to think 
of what your next piece will be? 

I usually put a couple of months in between now. Before, I 
would get a lot at a time because I was filling in a lot of 
space and stuff, but now, Pm really taking my time. I prob- 
ably do two or three months in between. 

Would you ever consider going full-body suit, or are 
there some places where you just wouldn't 

tattoo yourself? 

I used to say I wouldn't go on my thighs, but now I think I 
am. I wouldn’t get any on my feet, but I will on my 

thighs, though. 

Who is your go-to tat artist? 

I started getting tattoos out in Pittsburgh at a spot called 
Sinners & Saints. I still go there a little bit, but right now, I 
mess with my guy named Tookie. He’s from L.A. and 
Atlanta, and he has a shop down there, but he really travels 
with me a lot, and hooks it up. 

How much of your body art reflects your music career? 
Probably just the music note [on my neck] reflects my 
music career. And Tve got “Wiz Khalifa’ tattooed on my 
right arm, and I have ‘Khalifa’ tattooed on my back. But, 
you know [the art], it’s just my life and how I feel, and just 
spiritually, the way that I treat myself and treat peo- 
ple—it’s all just a reflection of that. 

What experiences were you going through in 
your life when you tatted Dr. Martin Luther 
King Jr.’s quote on yourself? 

I had just signed with Warner, and I was just 
traveling a lot at that time, and watching a lot 
of movies. And the quote was in one of the 
movies, and I felt like that was a pretty decent 
thing to get tattooed on me, so I just rocked with it. 
Currently, your album, Rolling Papers is at 
the top of the charts, a few of your singles 
are getting steady rotation on the radio, and 
you’re out on a busy touring schedule. How 
are you dealing with this sudden rise to 

the top? 

It’s cool! It’s fun! Especially for me, because Tve been 
working for a long time preparing for it, so now being able 
to grasp it, and it’s brand new. It’s a real good experience. 
Pm getting a lot of new fans, and Pm shocking a lot of peo- 
ple, [and] letting people in on things they didn't know 
about me. It's a really good time for me. Pm having a lot of 
fun, and loving the work. 





Youre also working on a movie and soundtrack with 
Snoop Dogg, correct? 

We're working on a movie. It's called High School. We actu- 
ally start shooting it this Sunday [May 8]. Pm really excited 
about it. And the soundtrack as well is almost done, so 
that's going to be really exciting. 

Can you go a little into the plot of the movie, or is it 
all under wraps? 

For now, it's under wraps, but it's just going to be a really, 
really good buddy film. It's going to be a play off our 
relationship, not only as people, but also as in the 
music game. It's just going to be really, really fun! 
How does it feel working with Snoop Dogg? I 
know you've mentioned that you looked up to 
him a lot. 

One of the biggest deals for me is that I have 
[worked with him]. And it's great, not only get- 
ting the opportunity to work with him, but for 
him to have the respect for me that he does 
and for us to vibe on the level that we do. Its 
a dream come true. I get to 

be ‘Little Snoop.’ 

Aside from your tats and 

your music, another thing 

that youre known for is for 
smoking a lot of weed, A few 
articles about you mention 

you smoking as soon as you get 
up in the morning and practi- 
cally that you get high all day. 
How much of that is true? 
A hundred percent of 
that is true. 
| Laughs] 
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Are you high right now? 
Yeah, well, today is Friday of 
all days, so Pm pretty high. 
A large part of your fan 
base is made up of young 
teens. What would you say 
to the parents of those kids 
who don’t condone you 
talking about smoking 
weed all day? 

Um... “What's up?!’ [Laughs] 
Nah, but for real, you just 
have to be in control of your 
own influence on your kids. 
And, if you don’t want them 
listening to my music, then I 
don’t blame you. They’re 
going to get it however they 
want to, and whenever they 
want to in their lives anyway. 
As parents, it’s their jobs to 
keep it away from them. % 
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Article by Clive Young 
pe: Image Tattoos 


opened its doors in the 
summer of 2004, located in 
the heart of Baltimore 
City—just a short, ten- 
minute drive from 
Baltimore’s beautiful Inner 
Harbor—the shop quickly 





grew a buzz around the 
streets of B-More. Husband 
and wife owners, Angelina 
Giardina and Eric Caves, 
pride themselves on the 
fact that their shop offers a 
very pleasant atmosphere, 
and is known for their 
friendly, clean, and family- 
oriented environment — 
contesting the negative con- 
notations ordinarily 
attached to tattoo shops— 
hence their title name. 
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As a child, Eric Caves discovered his passion for art, 
drawing, and painting with his mother ever since he 
could remember. Originally from Baltimore, Caves was 
forced to move down to Savannah, Georgia at a very 
young age due to his stepfather’s military obligations. 

Growing up in Savannah—which is known for its 
artsy atmosphere—was very different than being 
raised on the East Coast. Caves was able to start up his 
artistry in the peaceful, deep South, however, he later 
returned to the mean streets of Baltimore where he 
blended his experiences in Georgia with the chaos and 
high-paced life of Charm City. 

His artistic style became engulfed i in the wave of 
new styles springing all around him. Eric would draw 







on anything and everything. His cousin, Tick—a street 
scratcher—had made the transition to ink slinger and 


was making good money, sparking Eric’s interest—sort 
of. “I needed something for myself. I knew I could 
draw, but I always afraid of the permanence of 
tattoos,” Eric recalls. “It was peer pressure that forced 
me into my first tattoo, and it was love at first poke.” 

After a brush with the law, Eric’s new hustle was 
brought to a halt—or so he thought. However, during 
his seven-year stay in prison, he became the go-to guy 
for tattoos. Inking the other inmates served as a 
source of income in the bing, as well as a way for him 
to stay neutral without being sucked in to any crews, 
gangs, or cliques. Caves also used it as practice—learn- 
ing how to tattoo on all different shades of skin. 

When Eric was released, he found himself with 
nowhere to go until just a few weeks later when a new 
light came into his life in the form of his soon-to-be 
wife, Angelina Giardina—a young saleswoman ice: at 
the time, was working for Global Payments, Inc.—: 
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Baltimore based payment processing serv- 
ice. The young couple found that they T 
both shared the $ame dream of one day 

owning a business that they could call 
their own. It was h this motivation that 

ie d Eric te - full-time as an asphalt 


MNT slinging ink on the side. 


Di ri ኣል : q , Ar ngelina got her mar- 
kc les, and customer service per- 


te ሯ m Packer day job. | 
I wanted to ake tattooing my life. I | 
od to get a je Mat a tattoo shop, but was | 
^ m ed away from all the shops I went to. 
realized that I had to find a way to make 
work. I left my asphalt job to open a 
tattoo s hop with my wife,” Caves recalls. 
“it was a lot of work to get off the 

ground, and a long search to find the best 
artists to fit the shop. We finally had the crew we were looking for, and things 
were looking up. The shop was booming, and the work was tight. I feel the sky 
is the limit and life has just begun,” he added. And it’s safe to say, that in his 


short time as a business owner, this former badass from Baltimore still believes 
that dreams do come true. 
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Jason Kramer grew up in the 
urban lifestyle of Baltimore with 
a pure passion for art. He began 
tagging anything he could—from 
highways, trains, bridges, and 
ven his own bedroom. “I felt 
tin this thing people 
called art, ed. “The 
wonderful thing about being an 
artist is that I can learn, learn, 
and learn. There is no end to the 
scope it” he added. - iA 
Kramer—whom has been tat- 1 
tooing for 15 years—considers 
himself an “everything” artist. 
Although he tries to tattoo what- 
ever he can, his goal is to one 
day become great in Japanese, - 
American, and N “Traditional “ብኤ 
styles of ink. “It’s a thrill that 
drives me crazy; putting my 
twist into a beautiful image 
will walk out of the shop,” 
Jason says. 
Even though it’s been a bumpy 
road, Jason admits that 
industry has changed his life for 
















he will never forget to give 
“Props and shout outs” to the 
people who helped him get to 
where he is now. He owes some 
of his appreciation to the person ۱ 
who first put a tattoo machine in 
Jason’s hands—Gordon, of Time 
Bomb Tattoos. “He called it ‘A / 
machine,’ and said, ‘Do what you 
do.’ Right then, I knew it was a 
gift from God that my friend had 
given me; and my journey ~ 
had begun.” 
Respecting all aspects of tattoo- 
ing, Jason picked up another skill 
in the multifaceted world of 
ink—building his own tattoo 
machines. “I have to give props 
to Chris Smith whose machines 
inspired me to want to learn to 
build my own. When Fm not 
pressing my footswitch, I like to 
spend my spare time building 
machines,” Kramer stated. 
Determined to find a shop that 
he could call home, Jason 
jumped from shop to shop across 
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Maryland, such as: Sins of the Skin, Main Street Tattoos, and Dragon 
Moon Tattoos—learning techniques from their staff, while at the same 
time honing in on his own unique style of tattooing. “Watching my fel- 
low artists excel, [and] with all of the knowledge I have learned, I 
decided to jump, leap, and dive, headfirst. I arrived at the doorstep of a 
well-lit shop called Positive Image Tattoos, [where] I proved myself to 
Eric Caves and Angelina Giardina—showing that I could be a humble, 
loyal, and dependable artist. Even though I am still being molded, I 
have found a family. They picked me up, dusted me off, and allowed me 
to give my all. I couldn’t ask for better friends.” 





gout 
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At a young age, Troy Clements was 
surrounded by art. His father used 
to sit him down and have him draw 
classic cars with pencils, in addition 
to cross hatch cartoon characters 
from old comic books. While other 
kids were playing outside, Troy was 
inside in his room, spending hours 
doodling away. 

“In high school, I moved away from 
the pencil and the charcoal medium, 
and was taught how to oil paint. I 
had my own separate room from the 
art room, where I would paint 
through half of my school day. I 
have no clue how I graduated,” 
recalls Clements. 

When he wasn’t painting, Troy was 
dabbling in tattooing. “My friends 
and I at the age of 12 were poking 
each other with sewing needles and 
Indian ink. My friends and I would 
take the bus out to [the] west side to 
get tattooed in the living room of a 
townhouse by a guy who went by 
[the name], Tattoo Charlie. ” 

After meeting Tattoo Charlie, 
Clements decided that he wanted to 
ink others for the rest of his life. He 
even began leaving school early to 
sit in Tattoo Charlie’s living room 
and watch him master the delicate 
technique, absorbing everything he 
could from the veteran tattooist. 
At 19, Troy began tattooing out of 
his house, however he does admit 
that he regrets his entrance into the 
ink slinging field, since due to lack 
E ማድ 1 3 | —ã— ` of funds, he wasn’t able to start his 
1۳ 3 id LFA bid NY career with a formal apprenticeship 
—— وہر‎ < like most artists do. “I got most of 
my practice tattooing my friends 
and family,” he stated. 
“For years, I tried to pursue my pas- 
sion and do what I loved—to work 
full-time at a professional tattoo 
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shop. All the shops I tried to get 
a job at would not give me a 
chance,” Troy remembers. 
Luckily, as fate would have it, 
Troy met the owner of an up- 
and-coming shop that had gar- 
nered a substantial buzz on the 
streets of Baltimore after only 
being open for a few years. 
“Eric Caves—owner of Positive 
Image Tattoos—took a look at 
my portfolio and offered me a 
job working weekends. Within a 
year, I became a full-time artist, 
learning from the perfectionists 
that could help me begin a 
strong and successful career. Pve 
been there now for over three 
years as a full-time artist, and I 


couldn’t ask for more.” % 


110 East Patapsco Ave. 
Baltimore, MD 21225 
410-355-5700 
positiveimagetattoos.com 
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ይ [05 he corner of ‘hustle’ and 

Y So, you designed the entire back piece 
1 designed all of it, and actually my guy. Ra 

Atlanta drew all my work. He was able to pu 

1 me. He’s probably done 80 percent of my tats. 

You have “loyalty” on your bicep. Where and when 
did you learn the value of loyalty? 
The people that I allowed myself to be 
cle, we're re: Ily loyal to each other. We've always 
shown love from day one; and you know, it’s just some- 

thing that we practice what we preach. My best friend 

is still with me 一 the friend I went to high school with— 
always been a loyal person. When I was in high 
was in public school. I had an opportunity to 

d I turned it down so that I 

nds. 1 think that’s 
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is a piece that says. «No emotions from 


ce also has the letters “STC” beneath 
ink? 


tell us about that i 
ing up, my dad always taught me to just be tough, to 
motions, and I actually heard that in a 
and 11 stuck out to me when I was 
emotions from a 
lique." Like I 
been loyal 


Grow 
never show weak e 
Lil Wayne song, 
probably 18, 19 [years-old]— No 
King. The ‘STC’ means ‘Show Time € 
said, that’s my group of friends that I've 
to—and they ve been loyal to me. 


That’s a beautiful portrait on your left should 
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where it 

says, “Love 
Of My Life.” 
Who is that? 
Thats my 

grandmother. I 
got that when I 
was young as we 


— 

Lr ld 

ہے ۱ 
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She's near and ㆍ 
dear to my heart. — 
She suffers from ۱ 
Alzheimer’s dis- 
ase, and I wanted = 
to get that tattoo ~ 
in honor of her. 
It's hard to ፀሙ 一 
ine that you have 
any pieces in your — 
collection that 9 3 
don't have a deep ~ 개 
meaning behind it.  7፪ 
Yeah, the majority of S 
my stuff has a story; it - m 
means something to 

me. I really havei 3 
anything silly thatl 0000. 
could think of. The only ھ٤‎ 
thing I wanted to get that ' 
was silly was the parental | 
advisory sticker, with the ;; 
explicit content. I thought : | 
that would be pretty cool. — 
Outside of that, you 

know, everything has a 
meaning to me. 

The parental advisory 
sticker of course 

relates to music, so 

let’s get into that. You 
make your music 

under the name 

LouWill. When did you 
get into rapping? 

Just free stylin’ in high 
school on the team bus 
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when I was with my 
friends. It's just some- 
thing that I did as a 
hobby, and I got bet- 
ter and better at it, 
and I just decided 
to record it. Its 
just something 


E = 
that I do to pass a^ 
the time. It's a a ۳ 


EAM, 


سے = — ہے وج 


1 


gp (108809 





hobby, just something that I enjoy doing. 
As much as there is deep meaning in 
your ink, what kind of messages can we 
find in your lyrics 

It just depends on the song. I write about 
different things. I try not to talk about 

= things that I haven’t experienced person- 
> ally. Like the song I have out now it’s 
called, ‘I Want It All. I really just talk 
about high school, and why I skipped col- 
“lege, and the motivation behind those 
decisions. So, everything I rap about, I try 
Ao have the truth behind it. 

e Where can we hear the music and see 
“you do your thing? 

We did one video on YouTube. The major- 
"ity of the things we put out, I put on my 
"YouTube page, which is 

youtube. com/louwill23. I also have a num- 
aber of things on there that we filmed in 
relation to my life. Like, we have the birth 
2 “of my daughter on there, me doing some 
"community stuff. There’s a lot of stuff that 
“we put on the YouTube page, not just the 
"music, It's everything that I do outside 
of basketball. 

One of the things you do is run a camp 
for kids. What can you tell us about 
the camp? 

We do a camp back in Atlanta, at the high 
school where I went to school. We offer 
camp to the kids to teach the game of bas- 








ketball. We also do a free camp here in 
Philadelphia to show the fans here that we 
appreciate them as well. So, we just try to 
do positive things in the neighborhoods. 
We try to give back as much as we can. 
Are you comfortable with where the 
Sixers are these — Does this feel 
like home to you? 

Yeah, I love it here. This is my sixth sea- 
son with the same basketball team. You 





know, we have a very young core of guys 
who are doing well. Its a big thing to be a 


— መመ part of when you have such young talent, 


and the sky’s the limit. 
A — Philadelphia is really an Eagles, Flyers 
and Phillies town. Do you think the 
Sixers are getting enough love from 
the fans? 
I think that comes with winning. They 
want to see a winner. Obviously, the 
Phillies and the Eagles have shown that 
they are winners; even the Flyers at this 
point—they're at the top in their divi- 


URBAN ¡Nk 89 





۰ 
‘ " 
AERA 
——Á— 
— — omm کس‎ 
-— > 
۔‎ L1 b 
LLL dh 
84420084444 
-"— o. 
LEE" 


beet 4.. 
c 
to مهد مهمه‎ t 


ER 
هه‎ — ~ ~- 
سس‎ 
—ñ i 
— — 
de 0 

-— mees 
ev 9 M 





90 URBAN INK 





m X 


21 A 





7 





— 
| \ 
i 1 
_ 一 | 
wn 1 
۰ ہس‎ | 
P اب‎ — | 
at ጠሊ 
سے‎ | | 
' IE 
0 
1 
۱ 

` x 

۱ Mem 

١ | 

٦ ; 
7 

١ — SS. 

Avis سد حتف‎ 
a? 
| ١ 
, L 
大 
a 
ሙም ስስ 
ዎም “e 








URBAN 1 


Ay 


Photos provided by Sepan 
get of Emage Productions 





0.1"— in Russia, offered up-and-coming singers a and has an international version. Now, I’m in the process of 
chance to shine, which is something that was seldom adding new tracks. When everything is finalized—closer to 
seen when you began your career. When would you say spring 2011-1 will understand the terms of the release of 


you caught your big break, and who helped you the American version of The Boss, and will then start work- 
catch it? ing on a new album. My music is available for download on 
At that time this music style wasn’t popular. I was on my iTunes, mostly for — —— audience. As for Russia and the 


own. Once this industry affected not rohe ——— but also md m) x album can be purchased in ar re 18 - re. 
7 جب‎ d € = 19 * 


Asia, then it came jo ptas On مهن‎ y first v. appe ar- Wh did you b begin getting tatte 
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doing the right business and a quality product, or you 
can stay a good guy without money. Doctor did the 
back piece as well. 

The “Good Luck” on your knuckles, is that a 

wish for others or a warning? 

This is for good luck on the road while driving a 

car or a motorcycle. But if someone calls me on it, 
then this expression can be considered as 

a warning. 

You also have your record label’s name, “Black 
Star, Inc.” on your hands, What’s the story 
behind the name? 

During a solar eclipse the 

moon covers the sun, and 

it turns into a black 

star. I stared at it, 

although it is not 

recommended, so 

I decided that 
my label would 
be called 

Black Star. 
Who are 

some other 
tattoo artists 
who have 
worked on 
your tattoos? | 
Basically, 90 
percent of my 
tattoos are all 
by Doctor. He 
has done work 
on almost 
every member 
of Black Star 
Inc. My last 
tattoo—a classi- 
cal Los Angeles 
abbreviation in 
the form of a 
woman clown— 
was by 

Mister Cartoon. 
Will you continue 
getting inked, or 
would you say 
you’ve pretty 
much completed 
your collection? 
On my body there is still 
plenty of space, so my book 
of life is not yet filled. 4 


Special thanks to: 

Black Star Inc. 

Emage Productions 
Samir Nabiev 
Hoodyakov Productions 
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n October 26, 2006, after what authorities claim to have 
been a routine traffic stop due to an illegal U-Turn done 
by a bullet proof Chevy Suburban in New York City, Albert 
“Prodigy” Johnson—of the popular hip-hop duo, Mobb 
Deep—was arrested after a search of his vehicle found a .22 
caliber pistol in the front console. After an intense battle in 
court, Prodigy was sentenced to serve three-and-a-half 
years in a state penitentiary. 
While he was behind the bricks, Prodigy had plenty of 
time to work on a few things: He recorded a rough 
draft of new music, penned his extremely controver- 
sial autobiography—My Infamous Life: The 
Autobiography of Mobb Deep’s Prodigy—and most 
importantly, he was able to work on himself— 
physically, mentally and spiritually. 
Shortly after his release, Prodigy sat down with 
Urban Ink to divulge about his contentious 
autobiography, a plethora of future proj- 
ects—both musical and charita- 
- ble—and the telltale ink 
on his body docu- 


menting his inner 
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graphy by Howard Huang 

(howardhuang.com) 

icle by Emmanuel Ureña 

ects Makeup by Jeremy B. Selenfriend 
(MonsterinMyCloset.com) 
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twitter.com/TheKittiKouture 






















URBAN INK: In My Infamous Life, you go into detail about 

your struggle with sickle cell anemia (a blood disorder 

where the body makes sickle-shaped red blood cells). 
Was it difficult having to recall those experiences? 
Prodigy: It was definitely kind of hard having to sit there and 


Kitti Kouture 


relive it all, but I had to get the story out and let people know 
what time it is. 

You're now working with the Sickle Cell Disease 
Association of America on their *No Pain" campaign. 
What sort of things do you plan on doing with 
the organization? 

Basically, we're just spreading the word about diet and 
lifestyle, and things that you can do to make it to where you 
have no pain, as far as people with sickle cell. There are a lot 
of things that people don't know that I had to learn through 
trial and error on how to keep my sickle cell under control, 
so I wouldn't have flair ups or crises. I had to learn that 
the hard way, but now I could share what I know 
with people, and hopefully be able to help 
= them out. 

You’ve been seen sporting tattoos 

as early as the video for “Peer 

ኸኻ Pressure.” You were like, 15 at that 

point. How long before that did 

you get those? 

I got those tattoos probably when I 

was like, 13 or 14. 

Was your sickle cell a concern when 
getting your first tattoo? 

[ wasn't really thinking about that, 

because I already knew it doesn’t 

[affect it]. 

In the book, you also discussed the inci- 

dent where Capone (from hip-hop duo 
CNN) testified for the district attorney in 
your friend, Killer Black’s, trial. What was 
your relationship like with Capone since the 

trial, and up to the time when you penned 

the book? 


I basically distanced myself from him after the 












ہت 
< 


trial. Any songs that you may have heard from 
CNN and Mobb Deep [since], I had nothing to do 
with that. I didn’t even want to do songs with him 
after that because I'm about principles and integrity. 
When calls would come in from them requesting a 
song, I would tell Hav, Negative! They're not getting 
anything from me.’ At the end of the day, they would 
end up getting an old song from Mobb Deep. Hav 
would feel differently than me, and Hav would 
۱ give them something old. 
۱ And your relationship with Nore? 
I don't have a problem with him. Nore 
never did anything to make me feel like 
that towards him. Mistakes happened 
in the past—a gun went off, he shot 
the gun, and hit somebody by mis- 
ER take. Then, my peoples jumped 
him, and he came back firing at 
us, and shot one of my mans. 
But, that’s all in the past, 
and I learned to put that in 
the past and move on 
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with life. And that’s what we did. We started making music together. 
What about others’ feelings about the book? 
People have been saying, Why is Prodigy dry snitching? Nobody can get in trou- 
ble for anything I said. Nobody can get locked I nobody can even get interro- 
gated for anything that I said. It’s Berlin that can affect anybody. The only thing 
that its going to affect is your ego. There are a lot of things that people didn’t want 
to be known, and now it’s known so their egos feel bruised. And, a lot of people 
are probably using this as an opportunity to become famous because they 
really don't have any star power. 
On a lighter note, your encounters with Lindsay Lohan were 
pretty funny—especially when you admitted to not knowing 
who she really was at first. 
I'm telling you, Um telling real sh*t. I didn't even have enough 
money when I went to the club with Lindsay. I had like, ten dol- 
lars in my pocket [Laughs]. Who would admit that? Nobody's 
even going to admit that. I'm not trying to put out a bogus story. 
The people that I deal with every day, and my circle of friends, 
are real ni**as who get busy in the streets. It would be against the 
laws of the motherf*cking streets for me to lie in a book. I deal with real 
ni**as every day. You know the consequences I would have to face if I 
did some sh*t like that? 
You chronicled some of your tattoos in your book as well. You 
spoke about getting the half angel/half devil 
piece by Mister Cartoon. What was 
the inspiration for getting 
that tat? 
That's what everybody goes 
through—a spiritual war in 
their body, mind, and 
soul. Every living per- 
son on this earth 
goes through a 
spiritual war 
where some- 









































Makeup by DeShawn Hatcher Vanessa Veasley 


Hair by Johnny Gentry VanessaVeasley.com 
Models: Vanessa Veasley and twitter.com/VanessaVeasley 
Kitti Kouture 
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| time the negative overcomes the good, and you just have to find 
WA | 77 that balance in life. That energy is really all one energy—it's 
١ called God; and we have the choice to use it for either some- 
















thing bad or something good. Everybody has that God 
energy in them, and it's powerful. It's the same energy 
either way you use it. 
Have you gotten any more tattoos from 
Cartoon since then? 
Yeah, Cartoon did my whole back. He did my 
arms. My whole neck, [and] my shoulders. He's 
the best, man. He even did [work on] my 


E 


wife's arm. 
Can you talk about the themes behind 
the pieces he worked on? 





Basically, the tattoos he did on my neck 
along with everything else he did on me 
revolve around the same thing. It's one 
big tattoo about the same thing. It's all 
about good and evil—that struggle, 
and that war. 
When should we be expecting a 
complete album from you? 
We're working on a Mobb Deep album 
right now. It'll be out [in] like, August. 
That's all we're really doing right now— 
just concentrating on making a dope 
album. 17] worry about Prodigy another 
time as far as music [goes]. Mobb Deep is 
our bread and butter. Mobb Deep is what 
created Prodigy. Mobb Deep is what created 
opportunities for me to make the book 
if anything. 
Now that your contract with G-Unit is null- 
and-void due to change of distributors, are you 
looking for a new label, or will you sign with G- 
Unit again? 
Basically, G-Unit, that’s our team, man. We love them 
ni**as to death, man. They showed us crazy love, and 
gave us opportunities to do all kinds of sh*t. I would 
love to make another album with G-Unit, but the con- 

















tracts and negotiation would have to be exactly what 

we're looking for. 

| Anything you would like to clarify before 
u we wrap? 

] wanted to make a couple of things clear 
because theres a lot of talk going on around 
about the book. It's an autobiography. I'm 

supposed to tell the story of my life. If it 
happened, then it needs to be spoken 
about—thats what autobiographies do. | 
just want to make it clear for people 
that do f*ck with P and Mobb Deep, 
don’t let dummies second guess 
somebody. Really pay attention to 
what they're saying, pay attention to 
the whole situation, and think about 
it logically. Don’t just jump out the 
window with ni**as. That's all I 
gotta say, man. Oh, and follow me 
on Twitter @PRODIGYMOBB- 
DEEP. I stay on Twitter! % 





Article by Amy Sciarretto 


er Kings are an odd 
amalgam of hip-hop and punk 
rock—and that suits them just fine. 


The KMK way is a lifestyle, which 


influences others to adhere. Two out _ 
of seven KMK members, MCs—D-Loc 


and Taxman—each sport multiple 


KMK-related tattoos, and espouse liv- 
ing life as freely as you wish—with or 


without herbal enhancements. 
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right arm, o 
(where it be 
ach that’s bee 
a decade ago, with the word, “truth” 
scrawled underneath-it #“ itionall 1 

the name, “Mille as his bi 














is Dustin Miller—is inked onto his chest. 

While it’s common for people to display their surname on their 
backs and across their shoulders, D-Loc goes against tradition, and 
has his last name across the top of his chest, “So everyone knows who 
it is.” Inked on D-Loc’s lower back is: “Kingspade”—the MC’s side 
project—not to mention the phrase, “Enjoy Life”— etched across the 
top of his shoulders. 

“I love art and color and expressing myself through art,” D-Loc bel- 
lows. “Tattoos are a good way to express myself. I do drawings, too. I 
just love color!” 

While his plethora of tattoos leaves him with very little skin ink- 
free, this hardcore MC actually prefers it that way. “I don’t want to be 
all slammed up and have no free skin,” he said. “I gotta keep some 
skin. I have more to come—here and there—but nothing is planned 
yet. But, of course, I will get more.” 

Besides his own tattoos, D-Loc—who is the owner of Hostility cloth- 
ing line— says that the greatest tattoos he sees are the ones that KMK 
fans get. “We have such dedicated, cool, fans who love what we do 
and they get so into our world and show us lots of respect and even 
have KMK tattoos,” D-Loc smiles. “That’s a big confidence booster 
you get as a band—when someone puts your logo on them for life.” 
The platinum blond artist has even seen some fans get tattoos of the 
band members’ faces! “I have seen more KMK tattoos than KISS tat- 
toos,” he proclaims. 

Taxman—who is typically known as the Antihero of the group, 
describes himself—and his personal style—by stating, *[I am] the last 
American antihero based on freedom to live your life how you want 
to,” the artist says. “If you want to walk the line, you can.” As a fur- 
ther expression of his own philosophy, Taxman inked “IFT,” on his 
neck, which stands for: “Independent Free Thinkers.” He also has 
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____ my life before I joined the band. I had an episode in my life and it was 


“Anti Hero” tatted on his knuckles, and “Pure Filth" on 
the inside of his palm—and according to this scrawny L 


performer, it's a way to not judge a book by its heavily 


inked cover. > 

“If you looked at my hands, it 1 like ‘Pure Hero’ 
and ‘Anti Filth’ if you mix them-up,” Taxman 
points out. 1 

He also has an array of KMK-related ink, starting 
with an inked replica of a road sign that reads “BLL,” 
which stands for “Back Lounge Loadies”— a reference to the 
wild antics and life lessons he learned on the namesake tour 
bus. A” 10” freeway sign is also embedded on his skin, which isn’t 
so much a nod to the California highway, as it is for his ten years 
on the open road—living the touring lifestyle. 

His entire back is an extensive piece, which he says is: “The story of 


e colorful character was 
appy to get candid 
& 4:20 lifestyle that 
subscribes to and cel- 
owever, it arallels. __ 
the b axiom as the seven- 
member band is not all about 
getting high and smoking 
weed—contrary to popular 
belief. “We are a group of 
individual artists that come 
together to express opin- 
ions and freedom of 
speech, and enjoy life and 
move forward,” he says. 
Kottonmouth King’s 
new disc titled, The 
Sunrise Sessions, is 
slated for a July 
2011 release. + 

















me walking down a dark alley." The tattoo that was born of that experi- 
ence has the words, “Rise Above" incorporated within and a streetlight. 
“In the shadows, my guardian angel is following me,” Taxman says. He 
revealed that some bad bouts with drugs and alcohol inspired the “episode” 
in his life that now plays out on his hack which includes a pot leaf, the girl of 7 
his dreams, and a broken surfboard and skate a! 
“Freedom is a state of mind, and a mind is a state of being,” he itd “T live 
life to the fullest, to the point where we don’t take too much for granted.” | — 
With the idea.thanks fr m his mother, Taxman has “Loyalty Forever Earned 
across his collarbone. He also has “Tax” inked on the inside of his 
bottom lip, and since he runs the SRH clothing company; naturally, the com- 
pany’s logo is imprinted on his back. 
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Article by Trini Black, Model: Leezah Marie 
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Ro tv is known for breeding entrepreneurs. Shortly after the show wraps, 

it's common to catch reality show stars transform their newfound fame into 

brands—venturing off into new projects from book publishing, to music, and 
even the silver screen. Justin Walker of BET's, “Baldwin Hills" was ahead of 

-go; penning Billboard chart-toppers before the hit 

reality show even aired. Urban Ink linked up with the published song- 

writer ——turned small screen star—to chat about his Sony deal, his Swesh 
and why he holds Astro Boy so near and dear to his heart. 


URBAN INK fit 


the game from the get 
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URBAN INK: There are rumors or some confusion 
going around online about the fourth season of 
“Baldwin Hills” being filmed on this date and that 
date—and it debuting sometime in 2011, Is there a 
fourth season coming, and are you a part of it? 
Justin Walker: Well, everyone is going to have to keep an 
eye on all of my upcoming projects, which range from tele- 
vision and radio—to the big screen. You'll definitely be see- 
ing more of me! 
I read that you’re a publisher for Sony and even wrote 
Danity Kane’s hit single, “Damaged.” How did the 
songwriting gig come about? 
My diligence paid off. I was in the studio every day with 
my partners, and by me taking writing seriously, I started 
going from studio to studio to sharpen my skills as a writer. 
I began to make a name for myself and it finally got into 
the right hands. 
Did the songwriting and the deal with Sony all happen 
during the filming of Baldwin Hills—or after? 
It all kind of happened at one time, but the song wasn’t on 
the radio or in the clubs until the show aired. 
What inspired the Underdog and Astro Boy tats? 
In the past I have been the underdog, but Pve learned 
through patience that the underdog always comes out on 
top! Being a fan of Anime, and having a daughter, Pm 
always watching cartoons. “Astro Boy” is my 
favorite cartoon. 

| Not all of your tattoos are fun and colorful, though. 

| What's the story behind that piece on your wrist, “On 
Fire for God?” 


138) very passionate about 


fy spirituality, so that tat- * 
| f xpresses exactly how Q E" l 





ıt about the tattoo of 
routh with the 
e sticking out and lick- 


te pepper? 
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t specific tattoo includes an apple, not a pepper. 
Oops, my fault! What's the meaning of that piece? 
It more so reflects me as a spiritual person because it’s a 
reference to the Bible: It constantly reminds me to bear 
٦ good fruit in the entéftainment industry. 

i What's tatted on your left ear near your earring? 
'SWESH' is tatted right there. For everyone that doesn't 
know what SWESH is; FS when swag meets fresh—but 
everybody will becom@ More familiar with that very 
soon. I also have stars 1 my eax which are symbolic for 
North Star,’ a name tha Was given to me by the 
Mashantucket Pequot Tribe in 
What does the quote amy 
what does it mean? 
It says: “A kind never under- 
stood.” I feel a lot of people 
have never taken the time t 
understand who I am..Pm a 
visionary, and at times my cre- 
ativity Can cause others to mis- | 
my ideas, 

















meaningful tattoos and why? 

My daughter's name, ‘Kassidy, is on my chest. That is my 
most meaningful tattoo. I love being a father. I spend the 
majority of my leisure time with Kassidy, but when we aren’t 
together, and I look in the mirror to see that tattoo, it makes 
me think of her. It makes me grind harder to ensure she has 
everything she deserves now—and in the future. 

Who do you go to for your tattoo work 
[artists/shops/locations]? 

I have two local artists I trust to do my tattoos: Solo, and KP 
a.k.a I Am Compton (teamdboykp@gmail.com). They're both 
friends of mine that are very talented and have 

great artwork. 

Do you plan on adding more tattoos to your collection? 
I have a lot more space on my body for tattoos, but I haven't 
decided on what I might get in the future yet. We'll just have 
to sce where this journey takes me and what inspires me to 


¿fill up that space. 


What new projects are you working on? 
Pm working on projects Simultaneously. I have a few song- 
نی‎ placements, Pm actively working with up-and-coming 
1 3 10Walker.com, will be ready 
soon, fnd my SWESH is preparing to launch. 
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URBAN INK: When was Addicted 2 Ink Entertainment 
officially formed? 
Chris Hunter: Our CEO, Jeremy “Gutta” Mack formed 
Addicted 2 Ink in 2008. 
What was the mission behind A2i? 
Our mission has always been to express ourselves through 
_ body art. We want to be recognized as more than a ‘crew’ 
or ‘clique.’ We are a tattoo movement. We want to inspire 
others to express themselves in a way that has been 
frowned upon for many years. Our body art is more than 
just permanent ink—it’s an expression of our lives—our 
family, struggles, joys and what inspire us as individuals 
are represented on our bodies. Over the last couple of 
years, we have also reached out to our communities by 
helping the homeless with clothing and food drives. We 
a also have A2i Kids Day, where we invite kids from all 
over to come out and have fun with us. 

LS What are some of your specific duties as part of A2i? 
7 I am the manager of A2i Entertainment. I manage the 
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artist, such as A2i Moses, A2i Project, A2i CaliKidd, A2i 

> Cruz, A2i BDott Fresh and more. 
ve Was there a specific moment in your life that you were 

going through that inspired you to get the “Only God 

Can Judge Me” piece? 
7 The people that frown upon what I believe in. Those that 
f see *A2P on my face and feel Pm just some thug with no 
- future. For the people that judge me at first sight, I want- 
ed it to be very clear that only God can do so. 
What are other aspects of your life which inspire 
your ink? 
I just love the feeling of the gun and the sound of the nee- 
dle. The fact that I can think of something and I’m free to 
express it through artwork on my body. 
Are there any other tats on you that reflect your 
religious side? 
Tattoos are my religion. I believe in the art that I put on 
my body, and what it means to me and to so many others 
around the world. 
If you had to choose one piece out of your ink collec- 
tion, which would you say is your most meaningful tat- 
| too out of all? 
My ‘Brenda’ piece. That’s my mother. She believes in me, 
and what I stand for. She has always been in my corner no 
matter what I go through. 
Who does your tattoo work for you? 
A very good friend named Juan at South Central Ink 
Addicts in Los Angeles, CA. 


URBAN INK: Which of your tattoos was your first? 
Tyrus Clemons: My first tattoo were both of my parents’ 
names: My mother, Evette, and my father, Warren. They're 
both on my right arm. 
Do you have any other tattoos that represent the bond 
you share with your loved ones? 
My closest family members that I have tattooed other than 
my parents, are my auntie, Shelby, and my grandfather, 
George, Sr. I also have my little nephew, Arthur, who 
is two-years-old. 
Talk to us about A2i. What’s your role in the company? 
I joined A2i in April of 2009. Basically, it’s an entertain- 
ment/movement group. I say ‘entertainment’ because peo- 
ple are entertained by our ink, and also we have members 
who act, do music, dance, etc. And I say movement 
because we promote positivity. We are giving back to the 
homeless, kids and our neighborhoods. My role in A2i is 
first thing Pm a member; second thing is that I promote. 
What do the star tattoos on your chest and arnıs repre- 
sent? The stars on my chest and arms represent all my 
loved ones that passed away. Starting from my arm, my 
father; then on the front of my neck, my auntie, Shelby; 
and on the side of my neck, I have my grandfather, George 
Sr. I decided to symbolize their memory with their names 
in clouds and stars. 
Where do you go to get your tattoos, and who is your 
tattoo artist of choice? 
I get my artwork done at Flaming Ink on 417 West EI 
Segundo Blyd in.Los Angeles, California. My tat artists are 
Bone and Dave. 
If you had to choose one piece out of your ink collec- 
tion, which would you say is your most meaningful 
tattoo out of all? 
My most meaningful tattoo would be the Watts Towers, 
which is located on my right side on my ribs—it repre- 
sents the life that I used to live, and symbolizes the 
‘struggle’ I have overcome. + 
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Limits 


Article by Anthony Monk 
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20-year veteran of tattooing, 
Brooklyn Payne can most often 
be found either designing one of his 
prize-winning pieces, or inking his 
extraordinary creations to the skin 
of clients at Afflicted Desires in 
Bethlehem, PA. Payne's success at 
the tattoo hustle comes mostly from 
an unwavering dedication to per- 
fecting his art, as well as a determi- 
nation to not be held back by pre- 
conceived ideas about the limita- 
tions that come with putting color- 
driven ink pieces on clients with a 3 / 
darker tone. 
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URBAN INK: Can you let us in on the kind of training you have 
had as an artist? 

Brooklyn Payne: I had an apprenticeship, but my style now is self- 
taught, and [I] developed on my own. I think I missed out on formal 
training. I wish I had the opportunity to take advantage of it, but it 
never came. So, all my training was self-taught, and through trial and 
error. Luckily, I got it, and I took it to the next level. 
In terms of preparations, equipment, etc—do you approach por- 
trait pieces any different than the other tattoo work you do? 
Yes, my portraits are real personal; and I use a painting style in the 
skin—no hard lines. Just ink saturations built up to achieve that real- 
ism that the eye really sees. People try to tattoo how they think things 
should look. I tattoo exactly what I see, and I developed a vision on 
portraits that allows me to look deeper than just the features. I see 
light sources and shadows, which gives you the real dimension of por- 
traits 
A good portion of your tat work—as well as your paintings—are 
in the horror genre. What is it about the genre that offers you so 
much inspiration? 

I am an avid movie collector, and I love horror. It’s so expressive in 
many ways. Horror causes so many reactions from people, but all in 
all—I just love movies. 
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By now, you have achieved some major notoriety as 
an artist and have won several awards for your 
work, Is being validated and respected within the 
tattoo community important to you? 
Not as important as the gratification of making my cus- 
tomers happy, and seeing my final piece of art in the 
skin. Making people smile and just awe at my work is 
far more satisfying than what the people in the industry 
think. But, it’s nice to travel the country and have a fel- 
low artist say, ‘Hey, nice work, man!” 
In your tat samples, your work includes white 
clients as well as clients of color. How do you 
2 approach doing the kind of vibrant work you do on 
2 darker skin? 
I put in the work! That's really all it is- color skin takes 
color just as well as white skin. Its more about the % 
artist. If he doesn’t take his time and saturate the color, 
it’s not gonna work. It’s all about the artist and the 
pride he takes in his work, and his work ethic. I love 
proving people wrong and blasting color into colored 
skin, and having people say, “Wow, they told me I 
couldn’t get color.’ 
How do you mentally approach working on pieces 
for clients that are of subjects outside your areas of 
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comfort, or even interest? 

I have no areas outside my com- 
fort zone. If it’s art, then it’s in my 
zone. 

Does getting to know the 
client—as well as the meaning 
and significance of the piece 
you'll be inking—change the 
way you approach the work? 

I get to know each and every one 
of my clients. Tattooing is up close 
and personal, and I like to feed off 
of them. Yeah, sometimes the sto- 
ries of why they want the tattoo— 
or the meaning of it—pushes my 
needle a little further in, making it 
just that more special for them. 
For readers who are interested 
in talking to you about perspec- 
tive work, are you reachable? 
What kind of a wait are they 
looking at? 

Call 610-625-0325. The wait is 
usually from two weeks to a 
month, depending on the amount 
of reference I need to obtain to 
design the perfect tattoo. Every 
piece I do is custom. I don’t do 
flash. I believe every piece should 
be original. 

Which conventions do you have 
plans to be working in the com- 
ing year? 

I will be attending any convention 
Tommy’ Supply and Starbrite Ink 
will be attending. They are my 
sponsors, and I’m on tour with 
them. 
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assaic, New Jersey beauty, 

Wilmarie Sena, came across an 
ad to audition for the volatile reality 
joint, ”Bad Girls Club” 48 hours 
before the deadline. Not only did 
she land the gig, but also she took 
full advantage of the opportunity by 
becoming one of the standout per- 
sonalities on the show. 

Stacked with ink and attitude, it 
didn’t take long for Sena to establish 
her hardcore temperament to her 
housemates—not to mention her 
viewers—showing the nation that 
she is bold, confident, and definitely 
not a girl to be messed with. Yet, as 
brutish as this feisty Latina appears 
on the small screen, Wilmarie 
assures us that she can still get 
mom’s approval. 


URBAN INK: Let us in on your life 
and background before hooking 
up with “Bad Girls Club.” 
Wilmarie Sena: I’m the oldest out of 
five, so I basically was the one who 
had to help my parents with their 
business. I ran my father’s freight 
truck company and my mother’s 
beauty shop. 

And how did you get involved 
with the show? 

It’s pretty crazy. I was bored at the 
beauty shop one day and saw an ad 
[that read], ‘Send bio and pics to 
Oxygen for ‘BGC’ casting by June 
23.’ It was June 21, so I sent my bio 
and pics. From there, it’s history. I 
didn’t even think they would check 
my bio because casting was over in 
two days. 

Do you see your tattoos as a sym- 
bol of your “bad girl” image, or 
is the ink more about art 

and beauty? 

Ink to me is more about art, and a 
way to express yourself. I love pho- 
tography and art. My casting tape 
was me showing casting directors 
stuff I have made myself at home, so 
Pm a big art geek. 

What artist or artists have 
worked on you? 

All my ink is done from True Blue 
Tattoo in the Middle Village, 
Queens [New York]. My artists are 
Alex, Rob and Bennie. 

What is the story behind the ink 
on your left side and hip? 

That's my koi fish. It was my first 
big piece. It was kind of a symbol of 
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what I was going through at 
that moment in time. My koi 
is black because it stands for 
‘father. Pm really close to 
my dad. It’s swimming 
upwards, fighting ahead 
against the waves. That just 
stands for me making it 
through anything life sends 
me. The waves symbolize all 
the different challenges life 
will bring me, because each 
wave is different—some are 
bigger than others. 

Then, on my arm, I have 
Santa Muerte, [Mexican god- 
dess of death] ‘Day of the 
Dead,’ but I believe in her 
as a saint. She’s like my pro- 
tector [Laughs]. I know, 
crazy, right? 

That’s a beautiful half 
sleeve on your left arm. 
Are there plans to make it 
a full sleeve? 

Yes, Pm planning to finish 
my sleeve. I might add some 
skeleton mariachi band—it's 
going to look sick. 

How would you describe 
the style of ink you wear? 
I was going for the old 
school Japanese look, but 
now it’s just whatever my 
crazy mind wants on my 
body. [Laughs] 

I saw in your audition 
tapes for “BGC” that you 
didn’t have your sleeve 
work yet. When did you 
get it? 

I was going to get my sleeve 
before moving into the ‘Bad 
Girls’ house, but then the 
casting directors called me 
to head to Cali to start film- 
ing. So, I decided to wait 
until I came back because I 
didn’t want it to be healing 
while filming. Some crazy 
bitch would have scratched 
my new piece or it would get 
infected, so when filming 
was over, and I landed home 
the next day, I did my tattoo. 
Of course, going into “Bad 
Girls Club,” you have to 
know that the confronta- 
tions can get pretty explo- 
sive. Do you consider 
yourself tough? Have you 








always handled confrontations well? 

By ‘tough’ do you mean, ‘Defending yourself from peo- 
ple trying to hurt you?’ Yes, I am. I don’t let anyone step 
on me, and I’ve handled a lot of confrontations well. I 
have punched three guys in the face already. 

Is there a side of you that you want people to know 
about that wasn’t shown on tv? 

I don't want people to think Pm always fighting in the 
streets, and that a guy can't take me home to his mama 
cause I will start a fight at the dinner table. [Laughs]. 
Pm not like that. Pm always smiling and laughing. You 
need to really bug the crap out of me to get a reaction 
like you saw on t.v. $ 


Keep up with Wilmarie Sena on Twitter: Gthatssowilma 
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—— are the backbone of -" community. The brave men lta 
women put their lives in danger on a daily basis, keeping their commu- 
nities safe from dangerous, blazing fires. Recently, Urban Ink linked up with 
Long — California, Fire ¢ ptain, Eddie Sell—creator of the “Firehouse 
I his fellow chefs—consisting of both firemen 
skills in the Kitchen, as well as 
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Eddie Sell 
Long Beach Fire Department 
Station 7 B 
Fire Captain 





URBAN INK: Talk to us about the 
“Firehouse Chefs.” What was the 
goal behind the program? 

Eddie Sell: The goal of ‘Firehouse 
Chefs’ is to showcase the cooking tal- 
ents of America’s firefighters, and to 
show the viewers that today’s fire- 
fighters have incredible back-stories, 
are diverse and reflect the diversity 
of America. Also they have great tra- 
ditions and customs that vary from 
city to city, and are a huge part of 
the communities that they serve. 
Your show doesn’t only focus on 
your firehouse. You also go out 
and search for chefs in other 
houses. How can other firehouses 
get a shot to participate? 
Firehouses that would like to be fea- 
tured on ‘Firehouse Chefs’ just need 
to contact us at 
www.FirehouseChefs.com. The infor- 
mation that they should include is: 
The size of their fire department, 
are they a paid or volunteer depart- 
ment, how many great cooks they 
have and what their specialties are. 
Where can we catch the latest 





episode(s) of “Firehouse Chefs?” 
‘Firehouse Chefs’ is currently in the 
production phase. We are actively 
filming content. Fans can check our 
website and the ‘Firehouse Chefs’ 
Facebook page for show updates and 
also for web videos that are being 
shot now. 

I understand you were cooking a 
long time before becoming a fire- 
man. When did the passion for 
cooking spark within you? 

My passion for cooking was sparked 
from assisting my mother in the 
kitchen and falling in love with the 
traditional Mexican dishes that she 
cooked. She would tell me stories of 
how the dishes originated from our 
family in Mexico and in Spain, and 
always added the names, towns and 
customs that were part of what made 
each dish special. Watching her and 
learning her flavor profile molded 
me into the chef I am today, and I 
have carried that influence with me 
through culinary school in the 

Navy and in the firehouse kitchen. 
The ink work on your sleeves is 





impressive. Who’s your go-to guy 
for your tattoos? 

Ben Fitzgerald at American Beauty 
Tattoo in Sunset Beach, CA has 
done most of my tattoos. I have 
gone to Ben for over ten years and 
I have always loved how he trans- 


forms my visions into amazing work. 


Your sleeves seem focused on the 
traditional Japanese style. What 
is it about this style that attracts 
you to it? 

I have always been attracted to the 
traditional Japanese style art 
because of its tie in to the Fire 
Service. My left arm has a Japanese 
style influence with big pieces that 
include: A dragon, bat (the AFI 
punk band symbol), chrysanthe- 
mums, and Japanese wind bars. My 
right arm combines my Mexican 
and Irish background by incorpo- 
rating a big shamrock that has a 
Day of the Dead skull in the center. 
I see some sugar skulls mixed in 
there as well. What was the 
thought behind those? 

The inspiration behind my skulls is 
the Day of the Dead theme. In 
Mexican culture, death and the 
imagery of skulls is celebrated and 
therefore depicted in a colorful, 
and vibrant way. I like the contra- 


diction in terms and ideas that 
make tattoos great and meaningful 
to the individual and confusing to 
others. 

Can you describe the piece on 
your chest? 

My chest piece is a Sacred Heart 
Scene, flanked by skulls. This 
tattoo is a tribute to my faith and to 
my culture. I love blending reli- 
gious symbolism with a Latin 
inspired edge and look. 

Do you have tattoos that repre- 
sent your fireman and/or chef 
lifestyle? 

I have a tattoo of an open book on 
my right shoulder area. The open 
book is a direct reference to my 
chef’s insignia on my uniform when 
I was a chef in the U.S. Navy. The 
book—along with old style keys and 
the initials— FHC’—are symbolic to 
my being a chef and the journey 
that the Firehouse Chefs Project 
has taken me on. I also have a 
California road map on the inside 
of my left calf area. The road map 
is made to look like an old treasure 
map that has sugar skulls represent- 
ing the areas in California that I 
have worked as a firefighter over 
the last 18 years. 
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URBAN INK: What do the words: 
“Victory Over Death” mean to you? 
Jeff Hardin: “Victory Over Death’ is a 
hard one to explain. The tattoo on my 
back was a memorial for my father. He 
passed away of a sudden heart attack 
when he was 57. He was never worried 
about dying and because of his faith he 
actually looked forward to the day it 
came. He believed that your demise is 
strictly the decision of God, and death 
will always be his triumph. 

There’s also a date [3-14-07] written 
on your back piece. What does that 
day signify? 

That’s the date of my father’s death. 
Who did the work on your back 

and arms? 

Ben Fitzgerald. He’s an awesome artist, 
and he free handed all my work. 

Do you have a chef/cooking back- 
ground or have you picked it up 
from the rest of the guys at 

the firehouse? 

My foundation for cooking came from 
my mother. She cooked six to seven 
days a week for us growing up, so I was 
able to watch and learn, I learned the 
rest from some great cooks at the fire- 
house, books, and chefs on tv. 

What’s the one dish that you always 
nail every time you cook it? 

Chili Verde. Pve made it so many 
times, and each time, I try to tweak it a 
little bit to make it even better. I don’t 
think U’ ve cooked it the exact same 

way twice. 
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URBAN INK: Your collection is very 
in-tune with Japanese style. What is 
it about the Japanese theme that 
made it your choice of style? 











Matt Montague: A 
couple of things 
inspired that choice of 
style for me. Having 
the passion to be a 
firefighter brought 
me to learn that the 
Japanese were one of 
the first to start a way 
of fire fighting dating 
back to 1629. Also, 
having lived in Hawaii 
for five years, I 
learned a lot about 
the Japanese culture 
and fell in love with 
the style of their tra- 
ditional artwork. 
Who does your tat- 
too work for you? 
While living in 
Hawaii, I had my first 
tattoo done at Aloha 
Tattoo in Oahu, which 
was my dragon on my 
back. My arm was 
done by my very tal- 
ented friend, Jeff 
Runnells, in 
Huntington Beach. 
The dragon tattoo 
on your back is very 
detailed. How long— 
or how many ses- 
sions—did it take to 
finish it? 
That was my very first 
tattoo, so I was really 
nervous! Funny thing 
is, that the tattoo artist had a bet going with the other artist 
saying that he could finish it in three hours. Needless to say, 
that made me even more nervous, but he finished it in time 
and it turned out perfect! 
How did you become involved with the “Firehouse 
Chefs” program? 
Through my very good friend, Eddie Sell. I have been 
involved with the ‘Firehouse Chefs’ program since the 
beginning. I am proud to be a part of this vision that Eddie 
is making a reality! 
Do you have a chef background, like say Eddie does? 
Not exactly, but I am a quick learner. I am gaining a great 
deal of knowledge from Eddie and the rest of the team. I 
really enjoy working with the guys and getting to know each 
person’s culinary talents, and I am now building my own 
from there. 
What’s your signature dish that you’re known for? 
My favorite dish to make is blackened chicken fajitas with a 
cilantro lime marinade served with saffron infused yellow 
rice and chipotle guacamole! This dish is exploding with fla- 
vor! Anyone that I have made it for is blown away and can 
never get enough! 





URBAN INK: The 
fire scene on your 
back obviously 
depicts your 
career as a fire- 
man. However, the 
skulls floating in 
the smoke above 
gives the image a 
deeper, more mys- 
tical look. Can 
you tell us how 
you and the tattoo 
artist developed 
this piece? 

Marcel Melason: 
The artist's name is 






Gilbert Torres from 
Buena Park, CA. Marcel Melanson 
Gilbert is a close Compton Fire Department 


friend of mine and 
when developing 
the piece it was 
inspired by the 
Backdraft movie 
poster. I am a big 
fan of skulls of all 
kinds I guess that's 
my way of dealing 
with the death we 
see everyday. On à 
serious note, I guess that's me embracing the darker 
side of life. I have always had an affinity with skulls 
and pirates. 

Did you just tell him what you wanted and then 
let him do his thing, or did you have input on 
every detail of the piece? 

Gilbert has done most of my tattoos and we very 
carefully go over every aspect of all of my tattoos 
and their meaning. Some are inspired by pictures 
and posters, and some are just drawn up and thrown 
together with my artist. 

How did you get involved in the “Firehouse 
Chefs” project? 

Eddie and I have been friends for approximately 15 ° 
years, so when the ‘Firehouse Chefs’ project started 

I was in full support of whatever Eddie had going. 

Did you have to cook a special dish for Eddie 

and the rest of the guys to get in there? 

No there is no initiation dish. We all work at differ- 

ent firehouses across the county, so passion for the 

job and firehouse reputation helps when getting 0 
involved with the project. 

What type of dish are you most known for? 

I cook a mix of Italian and Latin dishes with the 

focus on being healthy and providing a great meal 


for a low cost. 


Battalion Chief 








Jason Garcia 
Long Beach Police Department 
Special Detail Assignment 
Police Officer 
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URBAN INK: One 
thing that Pm notic- 
ing about the tat- 
toos on you and the 
rest of the guys is 
that you all are in 
some way fond of 
the Japanese style. 
Is there a connec- 
tion between 
Japanese tattoos 
and firemen/police- 
men that Pm 
unaware of? 

Jason Garcia: I think 
you see a lot of peo- 
ple with Japanese tat- 
toos because the art- 
work looks great and 
the meanings behind 
it are positive. The 
Japanese work I have 
on my body for the 
most part represents 
strength and courage. 
I believe you need 
strength and courage 
to get through every- 
day life, let alone 
being a Long Beach 
Police Officer. 

You have a portrait 
on your ribcage. 
Who are the people 
on the portrait? 
The portraits are of 
my wife, Chrissuna 
Garcia, and my oldest 
son, Linkin Garcia. 
Who does your tattoo work for you? 

My right arm sleeve was done by K from Outer Limits. My portraits 
were done by Tim Hendricks. The lower portion of my left arm 
sleeve was done by Phillip Spearman from Ink Works, and the top 
portion was done by Tiffany Garcia from Outer Limits. 

Were you cooking on a regular basis in the firehouse before the 
Firehouse Chefs program began? 

Being a Long Beach Police Officer, I have had the opportunity to 
work side-by-side with firefighters. I have built friendships with 
many firefighters and have been able to experience how firefighters 
prepare and eat good meals. As a police officer, we are eating on the 
run on a daily basis, which prevents me from eating healthy meals. I 
have been fortunate to join the local Long Beach Firehouses in their 
healthier family style meals. I have become great friends with Eddie 
Sell and believe in his concept. 

Do you take what you learn at the firehouse kitchen home when 
you cook for your family? 

I enjoy volunteering with the preparation and cooking at the 
Firehouse Chef events. These great experiences have allowed me to 
become a better cook at home for my family. 
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URBAN INK: Can you describe the 
tattoo on your leg? 

Matthew M. Malaefou Mckenzie: The 
island tribal band on my calf is a combi- 
nation of traditional Samoan designs 
with a shade of Maorian print. | 
What was the inspiration behind it? 
[It] is my family's traditional design 
passed down through generations. 
Tattoos are a huge part of the Samoan 
culture. I got my first tattoo when I 

was six-years-old. 

Who did the ink work on it? 

A friend by the name of Tavita; did the 
piece on my calf. He does work on all of 


my cousins. 


What dish are you most known for 
around the firehouse? 

Pm known for my Monster” cookies. I | 
love sweets, so I enjoy making different 
types of cookies. My go-to cookie is a 

mix of milk chocolate chips, white choco- | 
late chips, and macadamia nuts. 

Are there any cooking skills you’ve | 
learned from working in the kitchen | 
with the rest of the guys? 

I feel fortunate to work, and learn a ton 

of cooking skills from so many talented 
cooks in my department. I’ve learned 

the most about the basic concepts of 
cooking from Eddie Sell. An important 
cooking tip I learned was to allow the 

meat to sit and cool off for 10-15 min- 

utes after taking the meat off the grill. 
This allows the juices to be absorbed in | 


the meat. 
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WEB SPECIALS! 


(Use CODE UR11, after your 
last name, when ordering online.) 
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THE INK SPOT 
AD INFORMATION 


Tattoo Shop Rates Only 
AD SIZE DIMENSIONS 
1/3 pg vertical 2-3/8 X 10/1/8 
1/3 pg square 4-7/8 X 5 
1/6 pg vertical 2-3/8 X 5 


1/6 pg horizontal 4-7/8 X 2-7/16 


1/12 pg 2-3/8 X 2-7/16 


FOUR COLOR/BLACK & WHITE 
3x 6x 12x 
1/3 pg v. $320 $310 $285 
1/3 pg sq. $320 $310 $285 
1/6 pg v. $210 $200 5185 
1/6 pg hz. $210 $200 $185 


1/1299 $120 $110 $100 


Non-commisionable, and not 
eligible for or contribute to 
Group Buy Discounts 


CALL 


201-843-4004 X113 


URBAN INK 
MAGAZINE 


210 Route 4 east, Suite 211 


Paramus, New Jersey 
07652-5116 


201-843-4004 x 113 
fax 201-843-8775 


www.mpuntus @magnapublishing.com 
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f ever there was a convention that 

was made for the new generation 
ink crowd, it’s the Hell City Tattoo 
Festival. Hell City is the brainchild of 
slinger extraordinaire, Drub Morison, 
and he deserves platinum props for 
putting on a yearly spectacle that 
brings together everything that is 
edgy and cool about being part of the 
body modification population. 

Countless “hellions” have formerly 
packed the Hyatt Regency Center in 
“Killumbus,” Ohio to drink in the ink 
as well as the other psychotic attrac- 
tions on the Hell City menu, which 
included live sets from: Two Cow 
Garage, The Aesthetics, and Cadaver 
Dogs, not to mention a performance 
by the entertaining and alarming cats 
from the Cut Throat Freak Show. 

Another reason that Morison gets 
the thumbs way up is that even while 
the Hell City show is a balls-out 
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assault on the senses, tattooing 
remains priority number one. The 
roll call of artists who traveled to 
Ohio to leave their mark on the Hell 
City fest featured no less than the 
likes of: Myke Chambers, Lyle Tuttle, 
Michelle Wortman, Joe Capobianco, 






and Guy Aichison. 
A highlight of the festival is the pletho- 





ra of feedback within the vendors, artists, 
N and others in the ink scene, and each year, as Urban Ink treks out 
١ into the convention circuit, it's safe to say that the urban ink 
N movement is representing well at major shows in the U.S.—one 
e N that makes this magazine particularly proud. 
ኒ Unfortunately, for our friends on the right side of the map, 
Hell City 2011 will be limited to a weekend on August 26-28 
in Phoenix, Arizona, instead of the original Ohio roots. 
Given this change, however, Morison promises that the 
event will be no less spectacular than the previous Hell 
ል City Festivals that graced “Killumbus.” And, based on 
٠ Urban Ink’s encounters with Morison and his well- 
እኻ 'arned reps in the convention game—ink slingers, 
collectors, and fans alike will have every reason to 
believe that he is a man of his word. % 


A For more on Hell City visit hellcity.com 
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